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Hazrat Umar, May Allah be pleased with him, said: 

“CALL YOURSELF TO ACCOUNT, BEFORE YOU ARE CALLED 
TO ACCOUNT; WEIGH YOUR DEEDS BEFORE IT GETS 
WEIGHED FOR YOU; AND PREPARE YOURSELVES FOR THE 
GREAT EXHIBITION.”

Invest in your health before you become ill, Invest in your free time before you become busy, Invest 
in your wealth before you become poor, Invest in your life before you die, live in this life as 
if a stranger who is passing by a town, when you wake up in the morning do not expect to live until 

the evening, if you live until the evening do not expect to wake up in the morning.This great month of 
Ramadan; bringing all kinds of good and glad tidings; during it mercy descends and sins are forgiven 
and pardon is granted; the gates of Paradise are opened, the gates of the Hell fire are sealed and the 
devils are chained, so will you utilize this opportunity and take advantage of this great chance?

Take advantage of this month to hold yourself to account and practice self reproach, it is the right time for 
one to rectify the ruined relation with his Lord and open a new page in his life, it is a good chance to return 
to Allah and rush towards Him. You must sit with yourself in seclusion every once in a while and reproach 
yourself and hold yourself to account, Start with the obligatory matters and make up the shortage in them, 
Refrain from any sin you are committing, like severing ties with kinfolk, lying, backbiting, gazing at things 
that are forbidden, and so forth, Sincerely repent from all the sins you have committed, and express your 
regret to your Lord and supplicate for His forgiveness and weep, Rush to performing good deeds to make up 
for what you have missed out on.

Before doing anything hold yourself to account as to why do you want to do it and what do you 
intend? For whose sake will you do it? How will you do it and will it be in accordance to the way of the 
Prophet (Sallallaahu  Alayhi  Wa  Sallam) or not? What will you benefit from doing it? When one asks 
himself these questions, he will always be alert and controlling himself, this is the only way towards 
winning the eternal happiness and success, as Allah Says (what means): “And whoever obeys Allah 
and His Messenger and fears Allah and is conscious of Him, it is those who are the Successful.”  
[Quran 24: 52]

MEHER  KASHIF  YOUNIS (Editor-in-Chief)
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The twenty first century is an Era 
of greater connectivity and 
interdependence where no 

one can afford isolation in the 
umbrella of nationalism. State as an 
international person is imagined to 
be losing its personality to the dawn 
of Globalization.

Globalization is a process which 
generates flows and connections, 
not simply across nation-states and 
national territorial boundaries, but 
between global regions, continents 
and civilizations.

Globalization is ‘an historical 
process,’ which engenders a 
significant shift in the spatial reach 
of networks and systems of social 
relations to transcontinental or 
interregional patterns of human 
organization, activity and the 
exercise of power.

In a world where the concepts of 
Globalisation and Regionalism 
both seem to gain more and more 
power, it was only a matter of 
time until the relationship between 
those two seemingly contradictory 
processes would become the issue 
of discussion.

What Andrew Hurrell has called 
the “one world/many worlds’ 
relationship” has now become 
the subject of great academic 

REGIONALISATION
A STEPPING STONE TOWARDS

GLOBALISATION

ZAKIR ZAMIR AFRAZ 
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interest and debate. The two 
mainstream assumptions that 
seem to emerge out of that debate 
either say that Regionalism 
poses a serious challenge and 
threat to Globalisation or that that 
Regionalism builds on Globalisation 
and that it could only develop the 
way it did because of Globalisation.

If, for the sake of argument, we 
define Regionalism as “the impact 
of rising levels of regional social 
and economic exchange and the 
links between economic integration, 
institutions and identity” and 
Globalisation as

“the internationalization of 
production, capital flows and 
markets, the emergence of 
transnational and supranational 
agencies and the internationalization 
of culture”, then it will become 
apparent in this essay, that the 
relationship between the two is 
not so much about Regionalism 
challenging Globalisation or 
building on it.
 
Rather, it will be shown that the 
more important characteristic of 
this relationship is that

Regionalism represents a 
stepping-stone on the way to 
Globalisation; that it offers what 
one might call a ‘safer’ version 
of Globalisation, providing the 
benefits of inter-state trade and 
exchange while at the same time 
offering more protection than those 
states would experience in the 
global market.

This will be shown by first 
examining why Regionalism 
neither challenges nor fully builds 
on Globalisation and by then 
introducing the concept of ‘open-
regionalism’ and by showing how 

this 
leads 
the 
pathway to 
Globalisation.

The first argument often made when 
analysing the relationship between 
Regionalism and Globalisation 
is that Regionalism challenges 
Globalisation.

Some fear that Regionalism 
could “inhibit multilateral trade 
liberalization” and that it could 
serve “As a form of resistance to 
globalization and as a platform 
where alternative norms and 
practices can be developed”. 

The question that is then asked is 
whether and “to what extent we are 
living in an emerging multiregional 
system of international relations”.

However, these claims are easily 
outweighed by the evidence that 
there is to the contrary.

First of all, although since the 
1980’s one might speak of “the 

new wave of regionalism”, the 
phenomenon itself is not 

new.

Regionalism, just 
like Globalisation, 
has been around 
“from the 
development 
of the earliest 
political 
communities” 
and hence 
the question 

why suddenly 
Regionalism 

should pose 
a serious 
challenge 

to 

INHIBIT
MULTILATERAL

TRADE
LIBERALIZATION”
& THAT IT COULD

SERVE “AS A FORM
OF RESISTANCE TO 

GLOBALIZATION
& AS A PLATFORM

WHERE ALTERNATIVE 
NORMS & PRACTICES

CAN BE
DEVELOPED             
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Globalisation may seem 
unnecessary. 

Further, it could be argued that 
Regionalism simply cannot be
seen as a challenge to Globalisation 
in the sense that it would be a 
substitute, as Regionalism and 
Globalisation are by definition 
two entirely different concepts, 
where one could never act as a 
replacement for the other.

Globalisation, on the one hand, 
is an ongoing process that is not 
largely initiated by states, but 
one that is constantly happening 
around us and that is influenced 
by all sorts of actors, state or 
non,state, that form part of the 
international system.

Regionalism, on the other hand, is 

a process that happens on a more 
conscious level.

That is to say, states in a particular 
region consciously make the effort 
to form a regional organisation 
and they themselves are the ones 
who set up the rules and guidelines 
of this organisation according to 
regionally accepted norms and 
values.

Regionalism is a far more 
voluntary process and also far 
more influenced and initiated by 
the states of the region in question. 

Hence, so far, it has become clear 
that the claim that Regionalism 
challenges Globalisation is build on 

THE
IMPACT

OF RISING LEVELS
OF REGIONAL

SOCIAL & ECONOMIC 
EXCHANGE

AND THE LINKS
BETWEEN ECONOMIC 

INTEGRATION,
INSTITUTIONS

& IDENTITY
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a very weak argument, as, first of 
all, Regionalism and Globalisation 
are entirely different concepts 
that cannot necessarily act as 
substitutes for one another and, 
second of all, Regionalism is not a 
new concept.

It was possible for Globalisation 
to develop in the way it did even 
with Regionalism present and with 
states engaging in processes of 
regionalisation whilst at the same 
time being subject to Globalisation.

The second claim that is made 
by scholars investigating the 
relationship of Regionalism and 
Globalisation is that Regionalism 
somehow builds on Globalisation. 

The “multilateral framework 
in which they [the regional 
institutions] arose” has often 
been regarded as vital for 
the development of these 
organisations. On closer 
observation, it has to be said that 
this is at least partly true.

Thetechnological revolution that 
was brought about by Globalisation 
definitely forms a vital basis for 
Regionalism to Flourish.

Had it not been for the greater ease 
with which states and individuals 
can nowadays communicate with 
each other or send and receive 
information, it would have been 
difficult if not impossible to form 

regional institutions of scale, like 
the European Union, for example. 
Moreover, the fact that suddenly 
due to Globalisation “developments 
in one region inform and indeed 
feed into developments in 
others”has also definitely increased 
the desire and/or the need for 
regional cooperation of some sort.

So, in a way, it could be argued 
that “regionalism emerges in 
response to globalisation” and that 
thus Regionalism partly builds on 
Globalisation.

However, let us now turn to 
the, arguably, more important 
characteristic of the

ONE
WORLD-

MANY WORLDS 
RELATIONSHIP.

AS HAS
BEEN SHOWN,
REGIONALISM

HARDLY
CHALLENGES 

GLOBALISATION
AND IT

REALLY ONLY
BUILDS ON

THE EFFECTS OF
GLOBALISATION
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What is far more striking and 
apparent, though, is the fact that 
Regionalism is often used as a 
stepping-stone on the way to 
Globalisation and that it also provides 
what might be called a ‘safer’ version 
of Globalisation.

Richard Stubbs and Geoffrey R. 
D. Underhill have described the 
latter phenomenon as “a way of 
taking advantage of some of the 
forces set in train by the process of 
globalization”.

This is to say that national firms 
or organisations that would like 
to benefit from the effects of 
Globalisation but that fear the 
insecurity that comes with it, 
would have the opportunity to take 
advantage of international trade 
on a smaller, regional scale, whilst 
being provided with more security 
due to the involvement of regional 
organisations.

Andrew Hurrell captured this trend 
nicely by saying that 

THE REGION
IS THE MOST

APPROPRIATE AND
VIABLE LEVEL TO
RECONCILE THE 
CHANGING AND 
INTENSIFYING

PRESSURES OF
GLOBAL CAPITALIST 
COMPETITION ON

THE ONE HAND WITH
THE NEED FOR

POLITICAL
REGULATION &
MANAGEMENT
ON THE OTHER

Thus in this way, Regionalism 
does not challenge Globalisation, 

but rather “regional cooperation is 
certainly a good preparation for an 
open international economy”. 

This leads on to the second argument, 
which there was that Regionalism 
in providing a ‘safer’ version of 
Globalisation could act as a stepping, 
stone towards a global economy.

As political analysts  point out: 
“that regional liberalization is the 
best way towards liberalization and 
globalization”.

This view of Regionalism is often 
called ‘open-regionalism’ and it 
“is the dominant theoretical model 
of the globalisation-regionalism 
relationship”.

As such, it presents “regionalism 
as a way station to globalization” 
and it also regards it as standing 
“more and more in the centre of the 
globalized economics and world 
politics”.

Hence, Regionalism is not only “a 
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way station to globalization”, but its 
institutions and regional economies 
can act as a sort of ‘training camp’ for 
national businesses and organisations 
that are trying to go global. 

At a regional level, they can enjoy 
some of the benefits of Globalisation 
and test their products on a level 
of international trade that is still 
controllable, without having to face 
the insecurity of the global market.

So does Regionalism challenge 
Globalisation? Not really. Does it 
build on it? Partly. 

But what is more important about 
The relationship between “the one 
world of the international system 
and the many worlds of different 
regionalisms” is the purpose 
that Regionalism serves to the 
businesses and organisations of a 

regional institution’s member states. 

Since Regionalism is concerned 
with an increase in political and 
economic cooperation based on 
shared interests, norms and values 
in a certain region, this “make(s) 
it possible for large companies 
to expand and train for world 
competition”.

It is true that this form of 
cooperation is a lot easier among 
a smaller and more similar group 
of states, however this form 
of “ regional cooperation often 
becomes a means of enabling 
regional companies and national 
economies to be internationally 
competitive” and the fact that 
even “the WTO applauds “open-
regionalism” shows that it does not 
challenge Globalisation.

Hence, it has been shown that 
Regionalism is a stepping-stone 
and not a stumbling block towards 
Globalisation.

OUR REAL
INTEREST
STARTS

WITH OUR
NEIGHBORS,
THE FUTURE

IS ABOUT
REGIONAL

ECONOMIES
Jean Charest
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Everyone in urban and rural areas needs shelter or 
home, preferably own, be it of small, medium or large 
size. But with the passage of time, this is becoming 

impossible for more and more people particularly those 
with meager resources or being salaried people as the 
cost of land, even in far off areas from the main cities 
, as well as construction material is going up and still 
with every passing day. During election campaign for 
July 2018 general election and in its election manifesto, 
Pakistan Tehrik-e-Insaaf (PTI) headed by Imran Khan 
had among other several promises announced to launch 
a comprehensive housing programme for building as 
many as 5 million housing units  for the middle class 
and lower income segments of the society in five years 
on coming into power through the involvement and 
cooperation of the private sector  and that this will 
boost industry, create jobs and provide shelter to the 
homeless low resources people.Naya Pakistan Housing 

Programme  as such was described as corner stone of 
the PTI’s  ambitious programme to revitalize economic 
growth  of the country. It was categorically announced 
that the federal government is committed to its promise 
of  enabling  an environment for the housing industry  to 
thrive and develop 5 million housing units  for middle 
and lower middle income households. In this regard, 
Prime Minister Imran Khan had chaired about a dozen 
meetings for finalizing a future road map.During this 
short period under report,  a housing task force was 
established with  representation  from the public and the 
private sector.The prime minister had accordingly also 
publicly launched the project under the name of Naya 
Pakistan Housing Authority and issued the following 
directions to all concerned for compliance within 
stipulated period: Complete the legal formation of Naya 
Pakistan Housing Authority

NAYA PAKISTAN
HOUSING PROGRAMME
CAN BE MATERIALISED THROUGH 
DETERMINATION & COMMERCIAL
BANKS WILLINGNESS TO FINANCE M.ZAHID RIFFAT
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Revamp the mortgage market 
through legislation (including 
legislation on foreclosure 
laws, transfer procedure, and 
documentation). Set up a lead bank 
Form a Real Estate Regulatory 
Authority. Additionally, the federal 
government had also announced 
dedicating Rs 5 billion for a federal 
government employees housing 
initiative for grade 1-16 employees 
and that the government is targeting 
the construction of 150000 homes 
in this category within 3 years.

Next steps, listed at that time, were 
completion and unveiling of financial 
model and implementation plan for 
the housing initiative by January 
2019;activating Naya Pakistan 
Housing Authority before February 
2019 coordinating the delivery of 
housing initiatives across Pakistan; 
Passage of foreclosure laws and 
other enabling legislation before 
March 2019,and; establishing Real 
Estate Regulatory Authority (RERA) 
before May 2019.

According to the information 
gathered by this scribe from official 
as well as PTI sources, one of the 
key features for Naya Pakistan is to 
improve the housing situation for 
Pakistanis, there is a shortage of 
over 10 million houses and every 
year we are adding to this backlog, 
this government intends to promote 
access to housing to the people of 
Pakistan and jump start the housing 
sector.

Salient features of this major and quite 
innovative housing initiative for making 
housing affordable to the people 
include:- 

Increase buying power by 
providing loans of longer tenure 
of 15 to 20 years, Reducing cost 
by standardizing  design and 

specifications, Reducing cost also 
by significantly  cutting down 
the approval time, Developing 
new communities  with ample 
access to infrastructure, Reducing 
the upfront cost of builders by 
providing them land in installments 
and minimum  time for approvals 
and infrastructure before start of 
construction, Providing project 
loans to the builders so that they 
can implement housing  project 
in the shortest possible time 
thus improving their return of 
investment (ROI) and at the same 
time reducing the investment period  
thus also cutting down the overall 
cost for the end consumer is the 
main objective of this scheme.

It is envisaged that by adopting  
these measures the cost  would 
be 15 to 20 per cent lower than 
the current  market price and by 
providing long terms the federal 
government would enhance the 
number of people  who can afford 
housing by 100 per cent in the 
first three years as per the current 
situation of  about half a million 
people  affording   to buy homes 
and apartments every year.  

This initiative will also help the 
federal government  on delivering 

the promise for 10 million jobs 
these  houses alone as each house 
will be creating at least 20 jobs per 
year meaning thereby  an additional 
60 million  job-yeats or 12 million 
jobs a year in unskilled, semi-skilled 
and skilled categories  of workers  
plus another 1 to 1.5  million jobs 
in related industry and service 
industry.

This initiative would mean at 
least  doubling the capacity  of all 
construction related  industrial 
activities and another one to three 
hundred thousand jobs in the service 
industry such as banking, security, 
maintenance, insurance etc.

This initiative would also jumpstart 
the national economy as it will 
prove to be the biggest  growth 
engine for it. The contribution to the 
national ecpnomy from the housing 
sector alone, allied industry and 
services would be around estimated 
Rs 15 trillion (if each unit is valued 
at Rs 3 million on an average). This 
would also mean  an addition of 
more than Rs 8 to 9 trillion over 5 
years  over and above the existing 
contribution.

The scheme  was formally launched 
on April 17, 2019 by none else but 
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Prime Minister Imran Khan himself 
with specifically defined  targets 
and milestones  which will need 
the following being done within 
the  given stipulated time frame 
including a pilot registration of the 
scheme beneficiaries in 3 districts.

Foreclosure law 
implementation 
and enactment  
of new 
essentially 
required laws  
will be done 
by the Federal 
Ministry of 
Law and 
Parliamentary 
Affairs within 
three months 
from now.Creation of Federal 
and Provincial Naya Pakistan 
Housing Authorities by the Federal 
Ministres of Housing and Works, 
Law and Parliamentary Affairs 
within three months from now.

Funds for
housing

needs will be arranged
by the Federal Finance

Ministry in three
months from now.

(Commercial banks
also to be brought on 

board & at least
5% of their loan

portfolio is to be fixed
for lending to the

builders & housing 
mortgage
financing)

State Bank of Pakistan will establish 
and strengthen  the remortgage 
finance market   in six mtonths.Task 
Force so created will be responsible 
for selecting locations  from existing 
federal and provincial property 
owners within  a period of 45 days  

for ongoing first 100,000 units. Task 
Force will also develop  designs for 
the units in next 60 days.Pricing of 
each unit as per location through 
builders will be done in 120 days ( 
four months).

Scheme will be launched for booking  
of units within 180 days from today.
Task Force, Naya Pakistan Housing 
Authority  and Private Sector 
Builders will be responsible for 
completion of first project and 
handing over of keys or possession 
of plots within two years. very year 
targets given to all stakeholders  

as per the table below  and will 
be modified on studying the 
demand data which is collected  
every year  through actual  
demand surveys and income 
levels.
Guidelines will also  be developed 

and the existing  approval procedure 
will be further  streamlined . 
Development of infrastructure for 
the plots and communities which 
are being built  both under the APNA 
Housing Authority as well as that 
for those developing  and building 
properties outside this scheme will 
be the responsibility of the concerned 
official agencies personnel.

Framework has also been provided as 
to how this scheme will be working.
Accordingly,in short,  all land titles 
will be verified by the authority, land 
will be acquired by the authority, the 

Year-01

200,000

100,000

100,000

50,000

100,000

100,000

650,000

150,000

Year-02

200,000

150,000

225,000

75,000 

150,000

150,000

900,000

400,000 

Year-03

200,000

200,000

200,000

100,000

150,000

150,000

10,00,000

500,000

Year-04

250,000

200,000

200,000

100,000

150,000

150,000

10,50,000

500,000

Year-05

250,000

200,000

200,000

100,000

200,000

200,000

12,50,000

500,000

Description

One Unit

Ground 3

(Additions to Existing )

High Rise

Mid Rise

Self-Construction

Total

(Subtotal of those which will be built
under)  APNA Housing Authority
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authority with the help of builders 
and developers  will decide about 
what product is needed for the 
market on the basis of data  which 
the authority would  have collected 
;the authority will also ensure 
that the necessary infrastructure  
needed for the project is in place 
such as access, water, sewerage, 
electricity etc; builders will compete  
to provide the best  possible price 
to the  end consumer through 
a reverse auction/e-auction; the 
houses will be given to the end 
consumers on first come first basis; 
the projects will be completed by 
the builders  by their own funds 
or through obtaining loans; this 
will ensure that the projects are 
completed in the shortest possible 
time and the end consumer  saved 
from the  extra financial cost;the 
price of the land  would be 
recovered from the end consumers; 
the end consumers will have to pay 
only 20 per cent  of the unit price  
during the construction period 
and obtain  financing approval for 
remaining 80 per cent  as a loan 
from a commercial bank.

Having provided basic essential 
information and data about 
the new housing initiative by 
the federal government, now 
it is time to hear as what Prime 
Minister Imran Khan said while  
formally launching the  Naya Pakistan 
Housing Scheme at a function held in 
Islamabad in April 2019.

How housing industry became 
high on his priority list originally 
? The prime minister said “My 
first priority was health, education 
and employment, but then I found 
out about a soon-to-be- retiring  
government employee who was 
told that   his family could retain 
their government residence  if  
his son got inducted in the same 

department if he died while still a 
government employee, that man 
jumped off a building the very next 
day, it was then that I realized how  
difficult it is for the salaried class 
to gather funds needed for building 
houses”.

He said Pakistan needs 10 million 
houses,  the investors are lined up to 
come in while we are trying to bring 
in the private sector and help young 
entrepreneurs and youth enter the 
housing industry, the plan is to turn 
the country’s  slums into towering 
high rises via a revolutionary  new 
construction mechanism  invented 
by the Chinese, no one had ever 
thought of what would happen to the 
katchi abadis (large urban settlements 
consisting of hovels).40% of Karachi 
population dwells in katchi abadis,a 
Chinese company has told  me they 
can make  prefabricated homes and 
build one floor in just one week, we 
will give them land, they will  swiftly 
construct flats and all slums will get 
converted.

135000 houses will be built in the first 
phase  of what is one of  the federal 
government’s flagship projects, 
in the initial phase of the scheme, 
110000 housing units are going to 
be constructed  in Balochistan for 
the fishermen off Gwadar which the 
prime minister had launched in Quetta 

prior to his paying maiden two day 
visit to Iran and 25000 units will be 
built in Islamabad for the government 
employees.

The prime minister has also formally 
launched Naya Pakistan Housing 
scheme in Renala Khurd, Punjab 
province, and going around the 
country for this purpose every 
now and then. If all goes well, quite 
feasible massive housing project is 
going to be a great success, five million 
houses will be constructed in 5  years 
providing  shelter to the common 
people, housing industry given a jump 
start for which proper frame work and 
time line  has already been provided 
for all concerned stakeholders and the  
Prime Minister and his government  
duly committed, willed, determined to 
honour this one promise along with 
several others through following the 
direction properly, rightly, efficiently, 
sincerely and honestly.

There is nothing which cannot be 
achieved if all of us are determined 
to work and achieve the set targets. 
Pakistan belongs to all of us and we 
all have to work together for building, 
strengthening and developing it for 
mutual benefits and for our future 
generrtations.
The writer is Lahore-based freelance journalist, 
columnist and retired Deputy Controller (News), 
Radio Pakistan, Islamabad and can be reached at 
zahidrffat@gmail.com
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I HAVE
COME TO

VALUE HIM BOTH AS A 
FRIEND &

PROFESSIONAL 
COLLEAGUE. 

Gregory Newell, U.S. Ambassador, Ret.

He has worked with individual and 
investment management profiles 
that are a must in today’s world of 
International real estate investments. 
Our world is getting smaller and 
requires more diversity. 
 
This exclusive talk has been made 
to have expert opinion on the very 
issue of foreign direct investments, 
entrepreneurial spirit of expatriates, 
tourism, and hospitality and food 
industry in Pakistan.

MM: PLEASE TELL US ABOUT 
YOUR CURRENT PORTFOLIOS 
AND VENTURING ACTIVITIES IN 
PAKISTAN AND ABROAD? 

Dr. KR: Well I am thankful to Model 
Media Group for having me this 
opportunity to express my career 
more specifically as risk taker and 
entrepreneur in Pakistan and abroad. 
I am a kind of person who strongly 
believes that the more you sweat in 
peace, the less you bleed in war. 

MODEL EXCULUSIVE INTERVIEW

THE MORE
YOU SWEAT
IN PEACE,
THE LESS YOU
BLEED IN WAR
Dr. Kaiser Rafeeq is one of the 

most enterprising, visionary and 
successful serial entrepreneurs 

with 20 plus years of gradually 
more progressive experience. 
Comprehensive understanding of the 
business based on hands on know, 
how and ability to easily adapt to new 
and different environments.Achieved 
unparalleled success developing new 
ideas, developing brands, earning 
record profits, revenues, market share 
and project management.

Dr. Kaiser has proven very helpful 
in identifying and accessing key 
professionals in the Gulf States. His 
contributions to company’s strategies 
in business development in the 
region have been greatly appreciated.
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Hard work, competency and honesty 
are the hallmarks of any venture. I 
have practically observed them till 
my current portfolios.Currently I am 
associated with various organizations 
in leadership management;

CEO, AFOHS CLUB, Pakistan Air 
force HS Club is a venture of Pakistan 
Air force and Options International. 
5 Star Exclusive Member s club for 
Armed Force Officers, Diplomats, High 
Ranking Civil Service Officers and High 
Net worth Reputable business Icons. 
Located in midst of Gulberg, Lahore.
  
CHAIRMAN, OPTIONS GROUP OF 
COMPANIES

December 2013, Present 5 years 8 
months, Lahore; Prominent Group 
Companies / Brands under the wings 
of Options International are as follows: 
Options, An Exotic Restaurant Options 
Coffee, Options Bakers & Delights, 
Options Signature Catering, Options 
Event Management, Options Media 
Network, and Options Renewable Energy. 

 CHAIRMAN, DISCOVER PAKISTAN - 
TOURISM TV
January 2017 – Present 2 years 7 
months. Pakistan’s First HD- Tourism 
Satellite TV is in process of launching 
with the aim to show the positive, 
peaceful and progressive image of 
Pakistan. A project of Options Media 
Network.
 
CHAIRMAN, MOBILE SQUARE SMC 
PRIVATE LIMITED

July 2015, Present 4 years 1 month, 
Gulberg Lahore Pakistan; Company 
owns several brands in electronic 
Industry including widely known 
Smart Tech.

CHAIRMAN
Global Legal Services Private Limited; 
April 2015, Present 4 years 4 months, 
Lahore ;Internationally accredited 
law firm based in Pakistan having 
affiliations with reputed law firms 
around the globe.

Offering world class services to 
Pakistanis and Foreign clients. 
Well placed to provide professional 

legal services to companies which 
are part of CPEC - China Pakistan 
Economic Corridor. 
 
CHAIRMAN, MECHATRONIC 
ENGINEERING &CONSTRUCTIONS 
PUBLIC LIMITED

June 2009 – Present 10 years 2 
months, Dubai / Karachi; Construction 
Company with modern outlook 
currently playing a great role in the 
development of modern Pakistan. 

CHAIRMAN

Royal Emirates Group; September 
2008 – Present 10 years 11 months. 
Lahore, Pakistan - Dubai, UAE; an 
emerging leading group with diverse 
business interests in the local and 
international markets. Royal Emirates 
Group is playing a great role in the 
development of rising Pakistan, 
standing tall as one of the country’s 
most dynamic business groups today. 

The group has emerged as a valuable 
contributor to the development of 
Progressive Pakistan. 
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Today, Royal Emirates Group’s highly 
diversified interests span a variety 
of fields represented by 22 group 
owned companies and brands.
The group is also providing regional 
logistic and support to many 
internationally recognized companies.
 
In its quest for further expansion 
and diversification, the group 
seeks to embark on joint ventures 
and projects with the international 
players who believe in chasing their 
dreams without 
compromising on 
business ethics. 
Royal Emirates 
Group of 
Companies deals in 
the following:

Renewable Energy, 
Oil and Gas, 
Defence, Real Estate 
Development, Real 
Estate Investment 
Management, 
Travel and 
Tourism, Business 
Consultancy, 
Healthcare, 
Transportation, 
Legal Services, 
Telecommunication, Insurance. Man 
Power, Media. Retail and Health Care. 

SENIOR ADVISOR, Office of HH 
Sheikh Butti Bin Suhail Al Maktoum 
August 2010, Present 9 years, Dubai, 
UAE Provide advisory on political and 
business issues to the distinguished 
member of a Ruling Family of Dubai.

MM: HOW DO SEE THE PROSPECTS OF 
TOURISM INDUSTRY IN PAKISTAN AND 
HOW THE CURRENT GOVERNMENT IS 
DEALING WITH THIS MATTER? 

Dr. KR: Tourism in Pakistan is a 
growing industry. In 2010, Lonely 
Planet termed Pakistan as being

TOURISM’S
‘NEXT BIG

THING’ FOR MORE
YEARS THAN WE

CARE TO REMEMBER
BUT WORLD MEDIA
HEADLINES ALWAYS
SEND  THINGS
OFF THE RAILS

In 2018, the British Backpacker 
Society ranked Pakistan as the 
world’s top adventure travel 
destination, describing the country as

    ONE OF THE
      FRIENDLIEST

COUNTRIES ON EARTH,
WITH MOUNTAIN
SCENERY THAT IS

BEYOND ANYONE’S
WILDEST

IMAGINATION 

The country is geographically 
and ethnically diverse, and has a 
number of historical and cultural 
heritage sites. According to the 
Travel and Tourism Competitiveness 
Report 2017 released by the 
World Economic Forum, the direct 
contribution of travel and tourism 
to Pakistan’s GDP in 2015 was 
US$328.3 million, constituting 2.8% 
of the total GDP. 

According to the World Travel 
and Tourism 
Council, 
the direct 
contribution 
of travel and 
tourism to 
Pakistan’s GDP 
in 2016 was 
US$7.6 billion, 
constituting 
2.7% of the total 
GDP. By 2025, 
the government 
predicts tourism 
will contribute 
US$7.1 billion 
to the Pakistan 
economy. 
  
This year 

2019, the government has ended 
the requirement of a no-objection 
certificate (NOC) for foreign tourists 
seeking to visit certain parts of 
Pakistan. Border crossing is also 
announced opened and non-restricted 
except 10 miles of Pak-China border, 
Pak-Afghan border (Wakhan Corridor), 
AJK, GB, Siachen.

MM: HOW DO YOU SEE THE 
ENTREPRENEURIAL SPIRIT IN PAKISTAN 
& WHAT SUGGESTIONS WOULD LIKE TO 
GIVE THE GOVERNMENT FOR BETTER 
RESULTS TO HARVEST? 

Dr. KR: The Pakistan government can 
achieve something comparable by 
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channelling local entrepreneurs into 
industries it fully or partially controls, 
for example defence, healthcare, 
ports, oil and gas, education and 
governance. These are robust 
segments. Some big successes can 
be seeded on their back, making 
international venture capital sit up 
and take notice.

One can even align the goals of 
industry officials involved in those of 
entrepreneurs via instituting financial 
incentives for the said officials. 
China does it too, and thus keeps 
corruption from bubbling over.So is 
the local industry the only anchor for 
Pakistani entrepreneurship? Perhaps, 
there’s a way to make foreign in roads, 
as well. 

MM. WHAT SUGGESTIONS DO 
YOU HAVE TO COBBLE TOGETHER 
ATTRACT FOREIGN DIRECT 
INVESTMENTS IN PAKISTAN? 

Dr. KR: Drastic changes are 
immediately required to tap into 
foreign resources.

Having the short fall of in home 
based savings; an urgent call for 
attracting foreign resources is need 
of the hour and yet Foreign Direct 

Investment (FDI) has been declining 
over a number of years and remains 
extremely low, even at a time when 
many of Pakistan’s peers were 
attracting large FDI inflows.

This poor performance in attracting 
FDI is partly explained by Pakistan’s 
cumbersome investment climate, as 
evidenced by international rankings 
such as the Doing Business Indicators.

FDI is also highly concentrated 
in a small number of sectors 
and countries of origin. Any 
adverse shock in these sectors or 
geographical regions can have a 
disproportionate impact on overall 
FDI inflows. 
 
MM: HOW DO YOU SEE THE 
HOSPITALITY INDUSTRY IN PAKISTAN, 
ESPECIALLY RESTAURANT AND FOOD 
BUSINESS AND WHAT CHALLENGES 
DID YOU FACE AND LIKELY TO BE 
FACING DUE TO EMERGING POLICIES 
FROM THE CURRENT GOVERNMENT? 

DR. KR:  Well it was severe in days 
when war against terror was on 
move where all governments on all 
five continents issuing travel alerts, 
advisories and warnings describing 
Pakistan as a ‘no-go’ destination, so 

grim was the situation that essential 
meetings of multinational, corporate 
and multilateral agencies were moved 
to Dubai, Bangkok, Malaysia and 
various European capitals.

But we all must thank to the almighty 
Allah that peace is prevailed throughout 
the country and almost every business 
including hospitality industry is 
flourishing with good digits.

ONE CAN
EVEN ALIGN

THE GOALS OF
INDUSTRY OFFICIALS
INVOLVED IN THOSE
OF ENTREPRENEURS

VIA INSTITUTING
FINANCIAL INCENTIVES

FOR THE SAID OFFICIALS.
CHINA DOES IT TOO,

& THUS KEEPS
CORRUPTION FROM 

BUBBLING
OVER
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Another brand new 
phenomenon that is being 
introduced by yet again 

Chinese is “social credit system”. 
Chinese authorities claim that they 
have banned more than 7 million 
people who were considered to be 
“untrustworthy” from boarding 
flights and approximately 3 million 
others were deemed so from riding 
on high-speed rail trains.

This provides evidence that 
Chinese authorities are getting 

more pro-active and use advanced 
technologies to have a complete 
crack-down on crime. To combat 
with this approach various pilot 
projects have already been launched 
nationwide in China.

The National Development 
Reform Commission reports 
on untrustworthy records offer 
evidence that China could engineer 
society if it combines technology 
with its credit system.

The capital city of China, Beijing 
is striving to generate and officially 
operationalize a Social Credit 
System (SCS) by 2020. 

Now, what pertains in SCS is a 
national system designed in such 
a way to value, acknowledge, 
identify and engineer better 
individual behaviour by generation 
of the scores for 1.4 billion 
citizens. This system will award 
the trustworthy and likewise 
punish the disobedient.

SYSTEM

CHINA

HASSNAIN JAVED

KEEPING TRUST IS
GLORIOUS AND BREAKING
TRUST IS DISGRACEFUL
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The “social credit system,” was 
first announced in 2014 which aims 
to strengthen the idea that “keeping 
trust is glorious and breaking trust 
is disgraceful,” according to a 
government document.

The program is due to be fully 
operational by 2020, but is being 
piloted for millions of people 
already.

The scheme is believed to be 
obligatory. Currently, the system 
is piecemeal and not fully executed 
some are run by city councils, others 
are scored by private tech platforms 
which hold personal data.

It is more similar to private credit 
scores, a person’s social score can 
also move up and down depending 
on their behaviour. The exact 
methodology is still a secret and yet 
not be found by others but examples 
of breaches include bad driving, 
smoking in non-smoking zones, 
buying too many video games and 
posting fake news online.

Some of the operational execution 
of this scheme is observed in 
China as it has already started 
punishing people by restricting 
their travel. Approximately, 9 
million people with low scores 
have been blocked from buying 
tickets for domestic flights, 
Channel News Asia reported in 
March, citing official statistics. 
Moreover, they can also compress 
down on luxury options because 
the recent statistics report that 
somewhat three million people are 
barred from getting business-class 
train tickets.

Actually, the main ideology behind 
this system is that it will punish 
bad passengers specifically. Some 
of the common observed potential 

misdeeds include trying to ride 
with no ticket, loitering in front of 
boarding gates, or smoking in no-
smoking areas.

According to Foreign Policy, credit 
systems monitor whether people pay 
bills on time, much like financial 
credit trackers but also ascribe a 
moral dimension. Other proposed 
punishable offences include 
spending too long playing video 
games, wasting money on playful 
purchases and posting on social 

media. In addition, spreading fake 
news, specifically about terrorist attacks 
or airport security, will also be deemed 
as one of the punishable offences.

For instance Beijing newspaper 
reported that 17 people who refused 
to carry out military service last 
year were barred from enrolling in 
higher education, applying for high 
school, or continuing their studies. 

Besides this, citizens with very low 
social credit would also be banned 
from enrolling their children at 
high-paying private schools. It’s 
not clear whether this particular 
policy has been put into action yet 
officially.Moreover,

TRUST-
BREAKING

 FOLKS WOULD ALSO
BE DISQUALIFIED

FROM DOING
MANAGEMENT JOBS

IN STATE-OWNED
FIRMS & BIG

BANKS

Some crimes, like fraud and 
embezzlement, would also have a 
big effect on social credit system. 

Likewise, individuals who refused 
military service were also banned 
from some holidays and hotels with 
implication that vacation plans are 
fair game too.

On the flip side the regime rewards 
people here as well as punishes 
them. It is reported by Chinese 
national that good scores aids in 
speeding up travel applications to 
places like Europe.

An anonymous woman in Beijing 
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also told the BBC in 2015 that she 
was able to book a hotel without 
having to pay cash deposit because 
she had a good score.

Furthermore, another feature 
on SCS is Naming and shaming 
method available.In year 2016 
it encourages companies to 
consult the blacklist before 
hiring people or giving them 
contracts. However, people will 
be notified by the courts before 
they are added to the list, and 
are allowed to appeal against 
the decision within ten days of 
receiving the notification. 

Although it’s not clear when the 
list will start to be implemented 
but it’s adverse along with fruitful 
implications are being observed.

Beside the weirdness of the system the

HUMAN
RIGHTS

WATCH REFERRED
IT AS “CHILLING,”
WHILE BOTSMAN

CALLED IT
“A FUTURISTIC
VISION OF BIG
BROTHER OUT
OF CONTROL”

& SOME CITIZENS
SAY IT’S MAKING
THEM BETTER

PEOPLE
ALREADY

In order to conclude, Pakistan is 
also suffering from ever increasing 
crime rates, cybercrimes, unfair 
punishments and unlawful acts.

To keep a check and to bring sense 
of responsibility among the citizens 
of Pakistan we have to launch such 
system from which society at large 
benefit.

Pakistan has to aware its citizens 
that the government control is intact 
and if there is breaking of rules they 
will cause them punishments and if 
they religiously follow the rules it 
will shape Pakistan as harmonious 
and peaceful society.

The writer is Islamabad-based freelance 

journalist.
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Muslims all over the world are warmly welcoming the ninth month of 
the Islamic calendar, Ramadan, which is full of blessings and mercy.

Every Muslim or for that matter non-Muslim gets this rare opportunity to 
turn a new leaf to get success in this world and the Hereafter. Ramadan 
is the ideal occasion when a Muslim can easily display proper behaviour, 
positive attitude and the ideal actions that are promoted by Islam 
encouraging unity in diversity. It has become clear to the majority of 
specialists in psychology and behavioural experts that emotional intelligence 
(E.I.), also known as the emotional quotient (EQ), is more important than 
academic intelligence, also known as the intelligence quotient (IQ). This 
means that people who are in control of their emotions and are able to curb 
their anger are distinguished in various fields of human life and have greater 
opportunities to achieve success. Those who cannot control their emotional 
lives or manage their emotions, experience internal conflicts that undermine 
their ability to think clearly and concentrate on work.

Fasting:
THE PURIFICATION
LEADERSHIP TRAINING

DR. SAIMA ASHRAF 

IN RAMADAN,
GATES OF

PARADISE ARE
OPENED, GATES

OF HELL ARE
CLOSED AND THE 

DEVILS ARE
CHAINED UP

(Saheh Al Bukhari)

&



24      www.modelmag.com.pk

For this reason, there are numerous 
training courses that are organized 
all over the world providing diverse 
strategies in the development of 
emotional intelligence.

As Muslims, we are blessed to 
practice a mandatory training 
course every year in all parts of 
the Islamic world free of charge 
in order to sharpen our emotional 
intelligence in the most powerful 
way.

Training to delay gratification of 
the strongest biological urge in 
human beings (i.e. hunger and 
thirst), is considered the most 
significant contribution to enhancing 
and developing one’s emotional 

intelligence.

The importance of this training 
course lies in preparing the 
individual to postpone his strongest 
biological urges. Such self-
regulation is required to override 
the impulse to seek immediate 
gratification of his desires that 
require a constant delay since 
frustration is the main characteristic 
for most events in this life.

Indeed, (man does not attain all that 
his heart desires, for) the winds do 
not blow as the ships wish.

 We cannot imagine that one attains 
everything he looks forward to. 
This leads to embracing frustration 

which may sometimes be at the 
expense of one’s mental health. 
Therefore, training to cope with 
frustration (in our lives) helps in 
building a balanced and cohesive 
character.
 

Fasting in Islam is either obligatory 

THOSE
WHO

CANNOT
CONTROL THEIR

EMOTIONAL
LIVES OR
MANAGE

THEIR
EMOTIONS,
EXPERIENCE
INTERNAL
CONFLICTS

THAT UNDERMINE
THEIR ABILITY

TO THINK
CLEARLY AND
CONCENTRATE

ON WORK
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or recommended so as to serve 
as an important factor in self-
regulation and self-adaptation. 
It inhibits pressures and helps 
cope with frustrations with 
commendable flexibility and 
adaptability.

The other aspect of training with 
regards to fasting is related to 
acquiring and developing empathy 
for others. Empathy (i.e. the 
ability to understand what another 
goes through), is one of the most 

important criteria that distinguish 
a personality from being normal 
or abnormal. Enduring hunger and 
thirst helps one to identify himself 
with all the needy and suffering 
people and consequently drives 
him to extend a helping hand to 
them.

These commendable feelings of 
compassion and empathy towards 
those who are less fortunate are 
enough to train an individual to 
curb and wear down his ego and 
begin thinking of others instead of 
thinking merely of himself. This 
undoubtedly strengthens one’s 
mental health and develops skills 
of emotional intelligence.

Moreover, we should not overlook 
other benefits of fasting such as 
controlling sexual desires and 
anger management. A fasting 
person is expected to control his 
anger and should respond to (what 
provokes) it by saying, “O Allah, 
I am fasting”.

PERHAPS
THERE IS NO

PSYCHOLOGICAL
SKILL THAT IS

MORE IMPORTANT
THAN CURBING
RASHNESS AS
IT IS THE CORE

OF SELF-
CONTROL.

Obliging oneself to delay 
gratifications and curb rashness to 
achieve a desired goal is the essence 
of emotional self-regulation.

Taking into consideration all that 
has been mentioned, is there any 
better training course that can 
emulate Ramadan in providing 
training for emotional intelligence?
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DAIRY & MEAT
INDUSTRY:
INNOVATIVE TECHNOLOGY CAN BOOST
PAKISTAN’S ECONOMY

The prime purpose of livestock 
agriculture is to harvest milk 
and meat. In Pakistan, until 

recent past, handling, processing 
and marketing of these two very 
important and premium agricultural 
produce has been a low priority 
area. A deeper analysis has shown 
that their monetary worth is many 
times more than that of whole crop 
sector. Realizing this importance, 
the Animal Sciences Institute has 
carved a new section viz., Dairy and 
Meat Technology Program with a 
mandate of value addition through 
improved milk and meat handling / 
processing technologies. Under this 
mandate the program is working, 
while focusing on smallholders and 
processors, to develop better alternates 
of indigenous technologies and 
practices or make them more efficient 
and organize result-oriented trainings 

thereby generating better economic 
opportunities. A successful cottage 
or small-scale milk and /or meat 
processing unit can alleviate poverty 
and enhanced quality of life for low 
income groups, bringing prosperity, 
improving health and nutritional 
status of the community at large. The 
objectives of program are:

• To develop market-oriented value 
added dairy and meat product 
technologies.

• To promote adoption of identified 
strategies for improving 
smallholders’ profitability.

• To build capacity of smallholders 
engaged in supply chain of dairy 
and meat products.

FACILITIES 
• Analyzer for large scale milk sample 

analyses.
• Microbial/sensorial profiles of milk/

meat products.
• Adulterant detection facility.
• Dairy product preparation 

installations.
• Biofermentor for starter 

propagation.
• Freeze drying of starters.
• Dairy starter repository.
• Other ancillaries for testing dairy/

meat products.

SERVICES 

Analytical services: These are available 
for individual or an enterprise which 
includes routine milk compositional 
analysis and product testing including 
microbial and sensorial profiles etc.

Milk testing & product training:
A demand-driven training facility is 
available to those interested in small/
cottage scale dairy product business. 
Capacity building training etc can 
also be organized for middle level 

DR. AMIR MEHMOOD
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workforce engaged in dairy sector 
supply chain.

CURRENT RESEARCH 

• Extending keeping quality of dairy 
products

• Improving dairy products to new 
level of nutrition and value addition

• Identification of yogurt starter 
strains using PCR technology

• Identification and authentication of 
meat and meat products

• Improving broiler meat supply chain 
by pre-slaughter feed withdrawal

EXTENDING QUALITY OF DAIRY 
PRODUCTS:

Yoghurt and cottage cheese are high 
moisture products 
and are, therefore, 
prone to spoilage / 
contamination by 
pathogenic or 
product spoiling 
microorganisms 
during servable period. Such 
contamination can result in food-
borne illness or render product 
unfit for human consumption due to 
apparent spoilage.

Conventional chemical-based 
preservation is not permissible and 
/ or technically feasible in all cases, 
particularly that of fermented dairy 
products. In this situation, ‘natural 
antimicrobials’ produced by some 

harmless bacteria to inhibit the 
growth of similar or closely related 
strain(s) is a great silver lining. 
Nisin, natamycin and similar natural 
compound are effective at very low 
levels against most food spoiling 
bacteria and molds. Use of such 
‘natural antimicrobials’ is being 
investigated to extend shelf life and 
preserve natural goodness of dairy 
products of yoghurt/dahi and cottage 
cheese etc. Preliminary findings 
are very encouraging where by 
application of natamycin has helped 
to extended shelf life of yoghurt/dahi 
by three times.

IMPROVING DAIRY PRODUCTS TO 
NEXT NUTRITION LEVEL:

Cheese makers understand that the 
sensory value of cheese plays an 
important role in the consumer’s 
choice. However, it is not only the 
taste that counts but cheese flavor, 
as one of the sensory values which 
is a combination of taste, aroma, 
heat, cold and tactile sensations also 
matters equally.

It is an important quality attribute, 
and although the type of milk and 
manufacturing method play their 

roles, it is mainly formed 

during the curing stage 
or is result of seasoning by 
additives which are usually 
natural.Herbs, spices, 
condiments etc may be 
used as seasoning agents. It 

may also be colored for enhancing 
appearance. They enhance overall 
product quality and add further 
leverage to value added product. 

They add an exotic flavor and 
aroma suppressing unwanted taints 
of animal feed/species-specific 
characteristics of milk etc. In addition 
to that, these impart specific color 
and flecking effects giving novelty to 
product appearance. Above all, herbs 
and spices add antioxidant property 
to the product.

The study under report was initiated 
to get advantage of our traditional 
culinary herbs and spices to prepare 
a traditional white cheese loaded with 
antioxidant with an objective to bring 
cheese to a new level of nutrition and 
value addition.

A number of trials were made to 
prepare traditional white cheese and 
cheese with added herbs and spices 
such as cumin, mint, coriander leaves, 
coriander seeds, black pepper, green 
pepper, nutmeg, black cardamom etc.
Different cheese varieties produced 
were evaluated by a taste panel. It was 
observed that generally herbs and 
spices enhanced sensorial scoring as 
compared with plain white cheese.

Characteristic appearances for 
certain herb/spices variety 
was also convincingly novel 
and assertive for majority 
consumers. In this regards the 
most suitable, nutmeg was 
followed by black cardamom, 
cumin, black pepper, 

coriander leaves etc. The 
technology is further 

being improved for 
extending 

keeping quality and to exploit 
commercially on better 
competitive ground.
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IDENTIFICATION OF YOGURT STARTER 
STRAINS USING PCR TECHNOLOGY:

The conventional methods used for the 
identification of yogurt starter strains 
usually include morphological and 
biochemical tests. Several biochemical 
tests have been combined to form 
kits such as API kit. These tests have, 
however, poor reproducibility and often 
give ambiguous results. Sometimes 
it is very hard to identify an isolate 
down to the species level using 
these tests. The alternate is to use 
genotypic techniques using PCR 
(Polymerase Chain Reaction) which 
are more robust and give accurate 
results. A project has, therefore, been 
started to identify the potential yogurt 
strains using PCR.

Primers have been designed to amplify 
specie specific regions of the isolates, 
and PCR protocols are currently being 
standardized. It is further planned to 
identify the selected isolates down to 
the strain level using RFLP (Restriction 
Fragment Length Polymorphism) 
technique.

IDENTIFICATION & AUTHENTICATION 
OF MEAT PRODUCTS:

Adulteration is a willful act, process 
or condition to debase, make improve 
or conceal defects by the addition of 
foreign or inferior substance especially 
to prepare for sale by replacing more 
valuable with less valuable substance 
or inert material etc.

Contrarily, contaminants, pollutants or 
residues etc are not willfully added to 
food but may compromise food safety 
or suitability. In the former situation 
motive is profiteering whereas in latter 
profiteering is not the motive but is 
result of neglect and certain limits 
of these are considered tolerated. 
In Pakistan generally public is more 
aware with adulteration of milk and 

certain other food commodities. A new 
menace in line is meat adulteration.
With rising cost of meat in Pakistan, 
incidence of meat adulteration and its 
quality deterioration is also reported to 
rising. Additionally, with introduction 
of ready-to-cook meat based products 
(usually frozen) in the retail market 
adulteration can be concealed very 
easily due to drastic changes in 
appearance of such products.

Meat adulteration is complex and 
multifarious issue & practiced in many 
forms such as miss,labeling as regards 
meat species origin or admixing meat 
of non Halal animals or meat from 
animals not slaughtered according 
to Islamic Shria. In many state run 
slaughter houses dozens of camels are 
slaughtered daily but as such its meat 
is not sold anywhere; it is minced& 
sold as ready to cook beef kebab.

It is moral obligation of the state 
authorities to protect the sanctity of 
religious feelings of public apart from 
scientific need to monitor quality and 
provide healthy meat food to their 
citizens. Thus, in order to safeguard 
consumers’ right of choice for quality 
and Halal meat, there is dire need to 
develop reliable and sensitive method 
to verify local market meat and meat-
based products for authentication of 
their meat species/ source. Molecular 
method such as PCR-RFLP is an 

inexpensive and efficient tool to 
discriminate between species.

It is possible to identify the species 
from unknown material using PCR-
RFLP provided that the comparison to 
the known species is performed on the 
same gel. These tests in comparison 
can reveal different specific amplified 
fragments of pure meat sources for 
buffalo, goat, cattle and sheep species. 
This program, in collaboration with 
Animal Biotechnology Program of the 
National Institute of Genomics and 
Advanced Biotechnology of NARC, is 
working on development of authentic 
test to detect all sort of species-specific 
adulteration of meat.

Utilization of proposed technology, it 
is envisaged, will help food authorities 
to better monitor the quality of market 
meats and meat products thereby 
helping to prevent emergence of new 
menace of  adulteration.

IMPROVING BROILER MEAT SUPPLY :

Contamination of a poultry carcass 
by gut content is of prime importance 
as it leads to unhygienic meat quality 
which may pose a serious threat 
to meat consumers. In prevailing 
slaughtering method, whereupon 
birds are fed at their own pleasures 
and desires till moment of slaughter, 
there is a great chance of fecal/gut 
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contamination upon slaughter. 

Further to that, gut contents 
whether digested or undigested are 
direct source of pathogens such 
as Salmonella (causative agent of 
typhoid fever) if gut is ruptured during 
process of evisceration making meat 
consumption a public health issue for 
the community. Voiding gut content 
before slaughtering is one simple 
plausible option for these problems 
which is widely practiced in all modern 
on-line poultry processing plants. In 
addition to that, slaughter with the 
feed-full gut means a waste of feed 
since some of the undigested feed will 
be thrown away along with viscera.

Hence, voiding gut before slaughtering 
could be dually beneficial. With a 
hope, that practice of a pre-slaughter 
feed withdrawal in chickens will 
not only prevent feed wastage and 
hence economic losses (estimated 
to the tune million of rupees yearly) 
but also reduce risk of carcass/
meat contamination, a small scale 
experiment was conducted which 
revealed much encouraging results 
showing average carcass dressing/
meat recovery percentage (60.7 
and 61.2 in 8 and 12 hours feed 
withdrawal respectively) not being 
affected negatively as compared 
with the control group (without feed 
withdrawal) in which  meat dressing 
was found as 60.50 percentage. It 
was concluded that feed withdrawal 
is dually beneficial i.e., avoiding feed 
losses and improving hygiene of broiler 

carcass. Further large scale trials are 
being planned.

ENTREPRENEURAL INITIATIVES:

Dairy product training, relevant technical 
services and extension advisories etc, 
is hallmark of the program and are 
being extended to farmers, cottage 
business owners, small producers 
or processors etc.Hundreds of dairy 
farmers, individuals and groups 
from small enterprises and activists 
associated with government and non-
government organizations have been 
imparted training for cottage-scale 
dairy product business. 

Dozens of specialized outreach 
trainings (from Gilgit to Balochistan, 
including Sindh and Punjab) were 
organized in different geographical 
locations/areas of the country. In 
addition to that, relevant information 
and knowledge has been propagated 
by organizing technical exhibitions 
and display of products in public 
gatherings, meetings, agri-fairs etc.

TECHNOLOGICAL DEVELOPMENTS:
• Dairy product technology: 
Importantdefects of indigenous 
dairy products are inconsistency in 
quality and lack in process control. 
Drastic interventions in the form of 
capital investment and technological 
inputs, both man and material, are 
required for improvement. However, 
to prepare variety of improved 
indigenous dairy products (such as 
cheese and yoghurt), remedial R & D 
work resulted in suitable package of 
technology which is easily adaptable 

for cottage / small enterprising.
• Low cost spoilage free processing 
technology: A non-capital intensive 
milk pasteurization technology 
has been developed which is 
simple to install and operate. It 
is adaptable for processing up to 
20 to 300 liters of milk without 
involvement of any automation and 
is thus recommended for small 
farm / cottage dairy business. The 
heart of this technology is post 
packing pasteurization instead of 
post pasteurization packing. The 
chief advantage is that there is no 
more problem of post processing 
contamination, thus minimizing 
losses in the form of spoiled milk 
packet return from the market.

• Dairy starter technology: One of the 
vital ingredients for fermentative dairy 
products is defined starter culture. 
Technology & procedure for isolation, 
identification and propagation of 
starter has been developed and starter 
/ strains bank has been established 
providing a base for R & D on dairy 
starters.

• Milk preservation technology: In 
the presence of poor infrastructure 
in Pakistan (insufficient road 
network, lacking cold chain links and 
frequent power failure) collection 
and transportation of quality milk 
is a great challenge. To address 
this challenge technology for milk 
preservation by activation of its 
natural lactoperoxidase system 
has been standardized / tested and 
demonstrated which suitable for 
safe milk collection without chilling/
power facilities.
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What are the reasons for this poor progress and how could it unleash its potential to grow 
at faster pace in future for greater prosperity? How is Pakistan doing? There has been 
very low improvement in Pakistan’s economic environment due to higher domestic 

and external risks. Foreign exchange reserves have deceased to an alarming level squeezing 
the size of Pakistan’s imports.Pakistanis working abroad sent home about $18.5 billion in 
Financial Year 2016/17 which contributed to financing the trade deficit.Government efforts 
to stabilize the economy have been greatly aided by the decline in international oil prices 
which has significantly reduced the import bill. Fiscal policy has also become more prudent, 
although further efforts will be needed to safeguard the hard-earned stability.

REVAMPING 

PAKISTAN’S ECONOMY
for Better Tomorrow 

M.AKMAL MIAN
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Invest more to address the 
country’s challenges. The positive 
economic environment provides 
Pakistan with an opportunity to 
address structural bottle necks that 
are holding Pakistan back from 
realizing its immense potential, 
which is bolstered by a large, 
young and growing population. 
However, the country’s development 
outcomes have not kept up with 
its income growth and significant 
public and private investments are 

critical to realize the aspirations 
of its population and improve the 
country’s competitiveness.

The share of investment to GDP 
remains minimal at 15%, about 
half of the South Asian average at 
30% and one of the lowest in the 
world. This means not that enough 
infrastructures is being built, people 
don’t have access to sufficient levels 
of energy and water, the quality 
of schools and hospitals are not 
optimal.  More worryingly, private 
investment as a share of GDP has 
been declining and stood at less 
than 10% in FY2017/18. Several 
factors are contributing to this low 
investment level.  

Pakistan needs to raise more 
revenue to have resources for critical 
investments.

LOW
DOMESTIC

SAVINGS, BELOW
10% OF GDP FOR

THE PAST FIVE
YEARS, DO NOT 

SUPPORT HIGHER
INVESTMENT

LEVELS

The government’s limited resources, 
partly caused by low tax collection, 
restrict its ability to investment in 
public projects. To make up for this 
resources gap, the government 
borrows from commercial banks, 
limiting financing for the private 
sector to invest in projects that 
create jobs. The financial sector has 
limited long term financing, which 
constraints domestic financing for 
large investment projects.

This low saving-low investment 
trap has reduced Pakistan’s growth 
potential. The steady fall in the 
economy’s growth potential is 
particularly concerning; because it 
suggests that the country is gradually 
eroding its wealth over time. 
Declining labour productivity as well 
as low capital accumulation explain 
Pakistan’s declining potential and 
actual economic growth over the past 
decades.

Decentralization of services 
delivery will be crucial to improve 
competitiveness. 
One of Pakistan’s biggest assets is 
its large and young labour force. But 
this young population will contribute 
to higher and sustainable growth only 
if it’s healthy and well educated. Post 
18th Constitutional Amendment and 
the 8thNFC award; these functions 
are devolved to the provinces. It 
will be important for the federal 
government and provinces to continue 
working together to improve the 
decentralization framework and ensure 
improved service delivery to achieve 
desired outcomes.

IMPROVING
THE

BUSINESS
ENVIRONMENT

WILL BE NECESSARY
TO TAP INTO

FOREIGN
RESOURCES

Given the shortage of domestic 
savings,There is an urgent need 
to attract foreign resources to meet 
Pakistan’s investment needs & yet 
Foreign Direct Investment (FDI) has 
been declining over a number of years 
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and remains extremely low, even at a 
time when many of Pakistan’s  peers 
were attracting large FDI inflows. 
This poor performance in attracting 
FDI is partly explained by Pakistan’s 
cumbersome investment climate, as 
evidenced by international rankings such 
as the Doing Business Indicators. FDI 
is also highly concentrated in a small 
number of sectors and countries of 
origin. Any adverse shock in these 
sectors or geographical regions can 
have a disproportionate impact on 
overall FDI inflows.Going forward, it 
will be important to accelerate the 
implementation of reforms: 

The government is implementing a 
number of reforms to improve the 
investment climate and diversify the 
investment portfolio. These include 
efforts to revive the privatization 
efforts, which will increase efficiency 
in management, improve services 
delivery and make space for private 
participation.Significant efforts are 
underway to improve the access 
to and quality of electricity, and 
simplifying and making the tax 
regime more transparent. It will be 
important to accelerate these and 
other reforms for growth to create 
jobs, provide better services to the 
public and ultimately reduce extreme 
poverty and boost shared prosperity 
in Pakistan. In my research, as 
we claim that agriculture is our 
back bone of our economy, we can 
accelerate with pace to boost the 
economy and can higher the 
growth rate from 3.4 to 
over 6.5 % / annum.

VERTICAL INTEGRATION 
IN AGRICULTURE 
SECTOR:

The government is 
implementing a number 
of reforms to improve the 
agriculture productivity, 

but the main problem with reforms 
is that Government is not paying 
attention to handle the produced 
agriculture goods and creating vast 
opportunities for the growers to get 
better return of their products.

For Example; in current year 2019, 
Potato crop was excellent in form of 
quality and yield, what happen with 
the grower, the demand and supply 
was quite unbalance, the grower has 
no access other than to sell at local  
distribution market, that is why the 
market prices went very low and 
grower is very dishearten, even after 
producing quality product. 

Government is working on back end 
support to growers and but not 
taking the lead from front end drive. 
Government is giving subsidy on 
fertilizers, power, seeds and pesticides, 
but have no mechanism to take the 
produced product from the growers 
at controlled price. If Government 
would take a lead and can manage to 
get this product from growers, this 
will have multi fold effects;

a) The market prices will be 
controlled.

b) Growers will get good return.
c) Government can open 

the world market 
and get very 
good 

return in form of foreign 
exchange.

Let’s evaluate the example of 
Potato’s; the current market price 
of potatoes is around 7000 to 
8000 PKR/ metric ton (this year). 
If government would have a proper 
mechanism to buy the surplus 
quantity, the market price will remain 
stable and grower will get adequate 
return to grow more in next season, 
while Government can easily convert 
the potatoes into potato powder.

The potato powder is being sold @ 
220,000 / metric ton, in international 
market this means Government can 
sell the potato @ 55000 @ 60,000 
/ metric ton. In current year, Potato 
production is over 1.5millions ton.
The current market demand is 
0.6 million ton. The surplus 
quantity can produce 225,000 
metric tons of potato powder, 
where Government can easily earn 
over 350 million UDS as foreign 
exchange. This is an example of 
one Agri product; there are several 
products, where the situation is 
more ideal than the potatoes.
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Everyone breathing in any part 
of the world wants peace 
to have a good and smooth 

living. World leaders every now 
and then keep calling for peace 
all over.  They call for sustaining 
peace for the well-being and 
welfare of the humanity at large.

But what is a peace industry after 
all, tourism or massive arms 
production and possession.

We are gradually and slowly 
beginning to understand and realize 
as to what is after all i.e. the 
structures, attitudes and institutions 
that underpin it and the motives 
that drive people to work for it. But 
somehow peace still remains quite 
largely an elusive distant goal, often 
negatively portrayed as the absence 
of violence.

It has been assumed that if 
only we can understand the 
complexity of war and violence, 
we will be able to foster as 
well as sustain peace. We do 
not study peace by and large 
and still tend to focus on the 

problems of   conflict and 
aggression rather than the 
solutions associated with peace.

And at the same time, tourism has 
been hailed as the global peace 
industry as it promotes peace and 
prevents conflict and it is quite 
frequently implied that there is a 
natural link between tourism and 
peace.

While everyone keeps clamoring 

for peace the world over, all sorts 
of arms production, sales and 
acquisition by pretty large number 
of countries around the globe 
also continues rather unabatedly 
despite all the condemnation and 
pronouncements.

Sustaining the peace is a 
counterpoint to the term peace 
building? Although conceived as 
a comprehensive process, peace 
building has come to be narrowly 

PEACE
INDUSTRY 
TOURISM OR MASSIVE ARMS 
PRODUCTION & SALES?
TANVIR Z. RIFFAT
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interpreted as time-bound, 
exogenous interventions that take 
place after the guns fall silent in 
fragile or conflict-affected states. 
Sustaining peace on the other 
hand seeks to reclaim peace in 
its own right and detach it from 
subservient affiliation with conflict 
that has defined it over the past four 
decades.

Ever since the United Nations 
Security Council and its General 
Assembly adopted landmark 
identical resolutions on sustaining 
peace in April 2016, world body’s 
member states have started working 
and reflecting on what this concept 
means at all.

In practical terms, peace building 
has up to now been confined 
to the narrower end of the 
spectrums that it tends to be 
perceived as relevant to contexts 
where conflict is manifested or 
proximated. Resultantly, peace 
building is seen as an extension 
of conflict resolution or conflict 
transformation.

Sustaining peace seeks to place 
greater emphasis on detecting 
and strengthening what is already 
working, not only what is in 
despair and needs fixing. Even 
societies under stress have the 
capacities that need to be nurtured. 
Moreover, sustaining peace is an 
ongoing process not just one time 

intervention.
Peace is multi-dimensional 
and multi-sectoral and it cuts 
across different levels of human 
organization, from the inter-
personal to the social, rendering 
sustaining peace is as a highly 
collaborative task requiring strong 
leadership.

Unlike law and security, peace 
cannot be just enforced from the 
top but it requires to be woven into 
the society from within and from 
below by fostering partnership and 
incentives to maintain it.

Dialogue among individuals, 
groups and social sectors as well 
as between the government and the 
people is a key to success of the 
sustainment of peace enterprise so 
is enlightened, inclusive leadership 
at all levels of the society.

What is the role of the international 
community is the process of 
sustaining peace?

Bilateral and multi-lateral 
institutions over the years 
have committed billions of 
dollars towards peace making, 
peace keeping and other crisis 
management activities around the 
world.

Sustaining peace as such constitutes 
a paradigm shift in how we think 
about peace and how we address 

conflict. As a process and a goal, 
building sustainable peace is not the 
burden of outsiders.

Even under the direst of 
circumstances, external 
interventions should endeavor to 
build on what people and what 
they have. Societies that have 
developed national infrastructures 
for peace offer valuable lesson. In 
this respect, more still needs to be 
done to demystify the concept at the 
national and global levels.

As already briefly mentioned 
above, tourism has been hailed as 
“the global peace industry” and it 
is generally implied that there is a 
natural link between tourism and 
peace.

Historically speaking, way back 
in 1929, the British Travel and 
Holidays Association had declared 
“Travel for Peace” as the theme for 
its inaugural meeting.

In 1967, the UN’s International 
Tourism had adopted “Tourism: 
Passport to Peace” as its slogan.

In 1986, the International Institute 
for Peace through Tourism 
was found and two years later 
it had organized its first global 
conference entitled “Tourism: A 
Vital Force for Peace” And, at 
the 2008 Travelers’ Philanthropy 
Conference in Tanzania, Noble 
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Laureate and founder of the Green 
Belt Movement in Kenya, Wangari 
Maathai, had declared in her key 
note address, “Tourism can be a 
great vehicle for peace promotion”.

Though tourism and peace have 
often linked with each other, still 
the connection between the two 
cannot be guaranteed as such. The 
connection between tourism and 
peace requires that conditions on 
both sides of the equation be right: 
peace must be more than an absence 
of a conflict, and tourism must be 
crafted so that it truly benefits local 
communities and the environment.

The Travelers’ Philanthropy 

Conference in 2008 held in Arusha, 
Tanzania, largest ever to be held 
on this subject, had examined the 
rapidly growing of initiatives duly 
supported by  tourism companies 
and travelers to “give back to 
social and conservation projects 
in the host communities where 
tourism is taking place.  Though 
the term is little more than a decade 
old, travelers’ philanthropy is an 
increasingly important form of 

assistance generated from tourism 
and it is generally increasingly 
being recognized as one of the core 
components of responsible travel.

It is responsible tourism rather than 
the simply conventional or mass 
tourism that holds the potential to a 
great extent to prevent conflict and 
promote peace in the world.

But why tourism matters as such? 
Tourism is widely said to be the 
world’s largest business sector 
accounting for one in 12 people 
globally, in 4 out of 5 countries, 
over 150, tourism is one of the five 
top export earners. In 60 countries 
it is the number one export.

International tourists have grown 
enormously over the last half 
century from 25 million in 1950 
to 898 million arrivals in 2007 and 
this trend is continuing even with 
the persistent global economic and 
other crises.

By 2020, tourist arrivals are 
projected to reach the level of more 
than 1.6 billion. Additionally, 

tourism is especially important 
to poor countries around the 
world. According to the experts, 
it is a principle export (foreign 
exchange earner) for 83 per cent 
of developing countries and the 
leading export for one third of the 
poorest countries. Fir the world’s 
40 poorest countries, tourism is 
the second most sources of foreign 
exchange earnings after oil and in 
recent year’s tourism has been “the 
only large sector of international 
trade in services where poor 
countries have consistently posted a 
surplus.

Secretary General of the UN’s 
World Tourism Organization 
(UNWTO) Francesco Frangialli is 
on record to have not so long ago 
“While mature markets remain the 
leading destinations in the world, 
the faster growth rate of new 
markets confirms UNWTO’s main 
message of tourism’s potential for 
the developing world”.

While  tourism has been growing 
more rapidly in developing 
countries, the pertinent question 
remains whether it can contribute 
to the building block for peace, 
social justice ,economic equity, 
sustainable development and broad 
based democracy. And, this is not a 
new question in all fairness.

And, according to the latest 
information available from 
Stockholm International Peace 
Research Institute (SIPRI), Russia 
in 2017 had risen to become the 
second largest arms producer in 
the world in the world’s top 100 
overtaking the Great Britain.

Arms sales of the world’s 100 
largest arms –producing and 
military services companies totaled 
$ 398.2 billion in 2017. This was 
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2.5% higher than sales in 2016 and 
marked the third consecutive year 
of growth in SIPRI, top 100 arms 
sales rankings. The overall growth 
was driven by increases in arms 
procurement spending by several 
states in particular the United States 
and Russia.

The Top100 companies are ranked 
by their annual arms sales. As has 
been the case every year since 2002, 
companies based in the USA and 
Western Europe, 66 listed companies, 
continued to dominate the Top 100 in 
2017. Their combined arms sales of 
$321.5 billion were 2.5% higher than 
in 2016 together they accounted for 
81% of Top 100 arms sales in 2017.

The arms sales of companies based 
in the United States, take together, 
had grown by 2% in 2017. The 
combined arms sales of West 
European arms producers grew by 
3.8% in 2017 to $94.9 billion. The 
arms sales of companies based in 
the United Kingdom (UK)  were 
the highest in Western Europe  i.e. 
$35.7 billion in 2017, accounting 
for 9% of the Top 100 total in 
2017.

Between 2002 to 2016, the 
annual combined arms sales of 
British companies in the Top 100 
were second only to those of US 
companies. However, in 2017 
Russia was the second largest arms 
producer, the combined sales of 
Russian companies was $ 37.7 
billion accounting for 9.5 per cent 
of the top listed companies.

With 42 companies listed in 2017, 
4 more than in 2016, the US 
companies share in the Top 100 
arms sales was as high as 57% in 
2017 followed by Russia, United 
Kingdom, France, Trans-European, 
Italy, Japan, Germany, Israel, India 
and South Korea in the ratio of 
9.5% down to 1.4 per cent while 
other countries including Australia, 
Brazil, Canada, Poland, Singapore, 
Spain, Sweden, Switzerland.

Turkey and Ukraine share was 
3.5%. Each of the other countries 
companies’ arms sales comprised 
less than 1% of the total. These 
figures do not represent the entire 
arms industry and only the largest 
of the companies located in each 
country has been listed in Top 100.

It was pointedly mentioned 
by SIPRI that Chinese arms 
producing companies are not 
covered by its Top 100 due to 
lack of data. Nonetheless, some 
information was available about 
several major companies that are 
part of the mainly state-owned 
Chinese arms industry.

It is estimated that three Chinese 
companies  would be ranked in 
the top ten of the Top 100 arms 
producing and military  services 
companies—AVIC with arms sales 
of $ 20.1 billion, NORINCO with 
4 17.2 billion and CETC  with 12.2 
billion. Another 7 more Chinese 
companies would have listed in Top 
100 if their arms sales figures were 
available.

Though a clash between two 
nuclear powers India and Pakistan 
was averted only in February 2019 
just when a war was on the verge of 
breaking up still it is advisable that 
more and more people all over the 
world raise their voices in support 
as tourism being the global peace 
industry than anything else. Global 
as well as regional peace can only 
be ensured through promotion of 
tourism with larger number of 
people visiting places of historical, 
heritage and cultural importance 
and developing better and positive 
understanding of each other.

The incumbent Pakistan 
Government, it is good to note, is 
attaching due attention and priority 
to the development of tourism 
including religious tourism to boost 
its foreign exchange earnings. 
Better late than never is least to be 
said in this regard.
                                 
The writer is Lahore-based freelance
journalist and columnist.
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Marketing 4.0 is the sequel 
to our widely-recognized 
concept of Marketing 3.0, 

which calls for brands to touch 
the human spirit. Marketing 4.0 is 
based on intricate observation and 
analysis of the paradoxes in view 
of the digital technology boom. We 
explain how online meets offline, 
why style must be complemented 
with substance, and why Machine-
to-Machine is incomplete without 
Human-to-Human.Digital technology 

is increasingly moving at the heart 
of most modern businesses today. 
Digital economy is fast penetrating 
a wide range of industries, from 
banking, energy and transportation 
to media and health. McKinsey has 
jotted down 12 major innovations 
capable of disrupting conventional 
businesses, including mobile internet, 
the internet of things (IoT), cloud 
tech, and 3D printing, among others. 
All these disruptive technologies are 
not ground-breaking; for some, their 

technology lifecycles  have spanned 
decades of R&D. But their real, tangible 
impact on businesses on a commercial 
scale has increased manifold in recent 
years, partly as a result of the influx 
of various supporting technologies. 
Inevitably, disruptive tech is closely 
eyed by businesses world over, 
imploring companies to revisit 
their business models, adjust value 
propositions for their products and 
services, and reform sales practices 
and marketing approaches. In the 

THE IMPACTof 
MARKETING
ON CORPORATE STRATEGIES

ZAKIR ULLAH KHAN 
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midst of all this, several innovation 
-related dilemmas face businesses 
today.

Let’s take mobile internet as an 
example. Handheld Smartphone 
devices have brought about 
unparalleled connectivity and 
opened up numerous opportunities 
for marketers to reach out to their 
smarter customers. At the same time, 
the growing concern on Smartphone 
addiction is alarming as study shows 
how mobile phones are increasingly 
hurting relationships.

 As digital economy booms 
and Smartphone become more 
ingrained in consumers’ lifestyles; 
deeply influencing their attitudes 
and behaviours – consumers will 
increasingly look for the perfect 
mix of tech that makes their lives 
easier, complements their goals 
of self-actualization and nurtures 
a deeper sense of ‘doing good’. 
Marketers need to brace up for this 
transition and adaptation period 
in the run up to a fast-developing 
digital economy. They need novel 
marketing approaches, which would 
help them anticipate and leverage 
on these unprecedented disruptive 
innovations.

WHY MARKETING 4.0
The concept has been widely 
acclaimed and the book itself has 
been translated into 24 non-English 
languages. Over the past five years, 
marketers, enthusiasts, and readers 
of the book have inquired about a 
sequel to Marketing 3.0.We discuss 
how marketing has undergone a 
major shift since its early days, 
from being product-driven (1.0) 
to customer -centric (2.0) and 
ultimately, human-centric marketing 
(3.0). The idea is for marketers 
to rise above how their products 

or services will serve consumers 
and instead focus on consumers’ 
human spirit by committing to and 
working for social, economic, and 
environmental causes in ways that 
would touch customers’ spirit.As the 
Marketing 3.0 concept stands widely 
endorsed, we wish to introduce 
Marketing 4.0  an approach which 
more effectively takes into account 
the convergence of the offline and 
on line worlds of businesses and 
customers.

The concept focuses on how, in the 
times of a digital economy boom, 
offline touch serves as a major 
differentiation in an increasingly 
online world.

It also encompasses how style 
blends with substance, in that even 
as brands need to adopt flexible and 
adaptive styles in view of fast-changing 
technological develop-ments, the 
brand’s core, authentic character is 
ever more important. Brands need 
to come across as true to their 
identity and authentic in their mes-
sages this perceived substance is 
a valuable asset in an increasingly 
transparent world. And finally, 
Marketing 4.0 is about balancing 
machine-to- machine (M2M) with 
human-to-human (H2H).

As connected devices become 
more commonplace on the back of 
artificial intelligence and loT, resulting 
in greater marketing productivity, 
they need to go hand-in-hand with 
human-to-human connectivity 
in order to strengthen customer 
engagement.

From Traditional to Digital Marketing

As we move from traditional to 
digital, marketing has undergone 
fundamental transformation in 
the way its various elements are 

incorporated. Let’s take a look at the 
four most critical shifts:

WE
 DISCUSS

HOW MARKETING
HAS UNDERGONE A 
MAJOR SHIFT SINCE

ITS EARLY DAYS,
FROM BEING PRODUCT, 

DRIVEN (1.0) TO
 CUSTOMER, CENTRIC 
(2.0) & ULTIMATELY, 

HUMAN-CENTRIC 
MARKETING (3.0).
THE IDEA IS FOR 
MARKETERS TO

RISE ABOVE HOW
THEIR PRODUCTS

OR SERVICES WILL
SERVE CONSUMERS
& INSTEAD FOCUS
ON CONSUMERS’
HUMAN SPIRIT BY 
COMMITTING TO & 

WORKING FOR
SOCIAL, ECONOMIC,
& ENVIRONMENTAL
CAUSES IN WAYS

THAT WOULD
TOUCH

CUSTOMERS’
SPIRIT
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‘SEGMENTATION & 
TARGETING’ TO 
‘CUSTOMER COMMUNITY 
CONFIRMATION’
The process of traditional marketing 
begins with segmentation, wherein 
the market is homogeneously 
grouped based on geographic, 
demographic, or psychographic 
attributes.

Then comes targeting which 
essentially means determining 
which segment(s) to serve, based 
on various factors including size, 
attractiveness, and growth potential, 
among others. While segmentation 
and targeting are critical elements 
in determining a brand’s market 
strategy, they also highlight 
the linear nature of a brand’s 
relationship with its customers, 
how brands make their decisions 
unilaterally, with little or no help 
from customers whatsoever. 

Customer input is limited to the 
insights drawn from traditional 
methods of market research, 
typically acting as precursors to 
the segmentation and targeting 

processes. The process is vertical.
This under-representation of the 
customer in the traditional marketing 
process comes across as a striking 
flaw when juxtaposed with the reality 
of today’s digital economy boom.

In this era of increased connectivity, 
socially-connected custom-ers form 
horizontal webs of communities which 
represent the new-age segments. 
Communities are formed by customers 
on their own accord, which makes 
them more organic and in1mune to 
spamming and irrelevant advertising.
For brands to be able to penetrate these 
communities and get their messages 
across effectively, they need to fit in 
naturally acting as friends, showing 
care and genuine concern to address 
customers’ needs and wants. In 
essence, the process of segmentation. 
Targeting and positioning is made 
more transparent.

‘BRAND POSITIONING TO 
‘BRAND CHARACTERS 
Brand positioning encompasses all 
the activities targeted at making a 
brand occupy a unique posi¬tion 
in customers’ minds. The brand, 
traditionally identified as a name, 

logo, or tagline with the main 
purpose of distinguishing a product 
or service, has lately come to 
represent the overall experience that 
a company delivers to its customers.

A clear positioning has long 
been heralded as a must-do for 
companies to generate strong 
brand equity. Positioning is 
typically a promise defined by 
brands to win over customers, 
often fulfilled through a strong 
differentiation, delivered by 
companies through their 
marketing mix.It is inevitable 
for traditional positioning and 
differentiation in marketing 
to also undergo a change in 
the connected era.Customers 
today are armed with abundant 
information, which empowers 
them to be the best judge of 
how well a brand fulfils its 
positioning promise. A brand’s 
projected positioning will not 
have the desirable impact if it is 
not driven by a community-driven 
consensus.
In this age of digital marketing, a 
brand needs to be dynamic and 
versatile in what messages it 
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delivers and how. But what should 
remain consistent is the brand’s 
character and codes, regardless of 
the content of the messages that 
it delivers.The brand’s character is 
its personality; it is what makes the 
brand stand true to its core, even if 
the outer imagery is flexible; think 
Google (with its ever-changing 
Doodles) or MTV; how they remain 
flexible with their varying designs, yet 
solid as brands.

FROM ‘SELLING THE 4P’S’TO 
‘COMMERCIALIZING THE 4C’S’
4P’s are the classic marketing mix 
elements which determine what a 
company offers to its customers 
and how. Starting with developing a 
product based on customers’ needs 
and desires, to fixing a price which 
is usually calculated through either 
cost-based, competition-based, 
or customer value-based pricing 
methods.

Then come place and promotion; 
the elements which decide the ‘how 
to offer’ part. In selecting the place, 
companies take care to make the 
prod¬uct conveniently accessible to 
its customers, while promotion is 

required in the form of advertising. 
Public relations and sales promos 
to communicate about the product 
to the desired target audience. The 
4P’s should be optimally designed and 
aligned in order for companies to be able 
to sell their products more effectively. 
In view of greater connectivity in the 
digital economy, armed with increased 
customer participation, we reckon the 
emergence of a new set of marketing 
mix, the 4C’s, co-creation, currency, 
communal activation, and conversation. 
Co-creation represents the already 
existing and even increasing customer 
participation in the process of new 
product development.

Companies are increasingly engaging 
and inviting customers’ involvement 
right from ideation stage, allowing the 
former to become more attuned to the 
latter’s needs and wants. From tech giant 
Microsoft to toymaker Lego, there are 
many examples of successful customer-
driven co-creation implemented in 
product innovation cycles.

By currency, we refer to the luctuating 
prices with respect to market 
demand. In the digital era, many 
businesses have already adopted 
dynamic pricing based on market 
demand and capacity utilization. 
Ecommerce players. For example, 
make use of big data analytics to 
offer dynamic pricing to their users, 

aided by the massive amount of 
data collected on their purchasing 
habits. Dynamic pricing, based on 
data such as customers’ historical 
purchase patterns, preferences or 
even proximity to store location, can 
help companies achieve optimized 
profitability by more efficiently 
balancing supply and demand.

The concept of channel is fast 
evolving in view of the emerging 
trends in sharing economy.Peer-
to-peer distribution model is 
rapidly gaining ground, giving 
customers almost instantaneous 
access to the products and 
services they need. This rising 
preference for instant delivery 
of products and services calls 
for a greater need of communal 
activation, wherein peers in close 
proximity can serve customers’ 
needs and demands.

Finally, we reckon how promotion 
has transformed into conversation, 
it is no longer a monologue from 
brands delivering messages to their 
customers. Social media and other 
networking platforms have enabled 
customers to become more vocal in 
their responses to brands’ messages.
Customer review and rating 
applications, blogging platforms 
and online forums have become 
trusted sources for customers to 
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AS THE
MARKETING 3.0

CONCEPT STANDS
WIDELY ENDORSED,
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INTRODUCE

MARKETING 4.0 
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TAKES INTO
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CONVERGENCE
OF THE OFFLINE

& ON LINE WORLDS
OF BUSINESSES

& CUSTOMERS

engage in conversations to evaluate 
products and services from brands.
Traditional customer service 
revolves around treating customers 
as kings, but in the collaborative 
customer care approach, they are 
viewed as equals.

While customer service would 
focus solely on addressing their 
concerns while still attempting 
to stick to strict guidelines and 
standard operating procedures, 
collaborative care would put 
genuine effort into listening and 
responding to the customer, 
consistently following through, 
on terms agreed upon by both 
company and customer. In the 
connected world, this collaborative 
process is more relevant to customer 
care wherein customers are invited 
to participate in the process by using 
self-service facilities.

INTEGRATING TRADITIONAL 
AND DIGITAL MARKETING

Traditional marketing is still quite 
effective in building awareness 
and interest in brands, but digital 
marketing plays a more prominent 
role as customers go on to build 
closer relationships with brands.

The goal of digital should be to 
drive action and advocacy, and in 
view of greater accountability, the 
focus should be on driving results, 
as opposed to traditional marketing 
where the focus should be on 
initiating customer interaction. In 
essence, Marketing 4.0 aims to help 
marketers identify and prepare 
for the shifting roles of traditional 
and digital marketing in building 
customer engagement and 
advocacy.
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The last five years illustrate an 
increase in China’s state and 
private enterprises investment in 

Pakistan. The internal changes that took 
place in China in the decade prior to 
that, the private sector was given greater 
leeway and encouraged to invest and 
engage in business activities with foreign 
stakeholders and governments. 

With Chinese President Xi Jinping’s 
announcement of the Belt and Road 
Initiative in 2013, which is a combination 
of the Silk Road Economic Belt and 21st 
Century Maritime Silk Road, the Chinese 
investment in Pakistan has witnessed a 

further increase including other countries 
along the routes.

China Pakistan Economic Corridor 
(CPEC) is one of the six economic 
corridors of BRI (Belt and Road Initiative). 
Pakistan has wisely utilized the foreign 
direct investment and financing under 
China Pakistan Economic Corridor to solve 
the energy and infrastructure bottlenecks.

China Pakistan Economic Corridor is 
termed as the flagship of Belt and Road 
Initiative because of timely completion of 
early harvest projects under CPEC.

CPEC &
THIRD-PARTY
FACTORS

MUZZAMIL ZIAThe Chinese investment in 
Pakistan witnessing a further 
increase including other countries THIS 

HUGE
SUCCESS IS
INEVITABLY 

CONFRONTED 
WITH VARIOUS
“THIRD ARTIES”,
THAT INCLUDES
POLITICIANS,

BUSINESS 
FIGURES & 

MEDIA
HOUSES
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They continue their negative 
ideological attacks on 

Belt and Road Initiative and tried 
to tarnish the positive image of 
China Pakistan Economic Corridor 
in Pakistan. In their opinion, 
Chinese investment is damaging the 
emerging market and developing 
countries like Pakistan.

Therefore, they tag on Chinese 
investment as creditor imperialism, 
sharp power, authoritarian force, 
Marshall Plan, new world order has 
continuously sprung up on different 
discourse. 

This kind of voice and discourse is 
also able to affect quite many people 
in Pakistan.

In Pakistan, the third party is still 
playing up the issues of transparency, 
compliances, values, environmental 
and labour standards, debts and trade 
imbalances between Pakistan and 

China, to put pressure on CPEC 
cooperation between the two sides.

ALL THESE
THIRD-PARTY
FACTORS”

HAVE IMPOSED
HIGHER STANDARDS

& REQUIREMENT
FOR THE BOTH
COUNTRIES TO

WORK ON MORE
SPECIFIC AND

PRIORITY AREAS
TO MAKE THE

CPEC PROJECTS
MORE EFFECTIVE
AND OF HIGHER

QUALITY

To solve these issues, firstly, both 
countries may attach importance 
to the project specific studies 
and intensify the research on the 
formulation of all kind of projects. 

The traditional model of support 
between government-to-government 
might be changed or adjusted. 

The roles of private sector, civil 
institutions and non-governmental 
organizations may be given full 
play, thus making full use of their 
expertise, high-efficiency, and 
proximity to common people.

Secondly, under CPEC projects, 
both countries may pay 
more attention to the quality, 
effectiveness and sustainability of 
projects, as well as the transfer of 
technologies and training of local 
Pakistani talent so they may take 
over relevant projects as early as 
possible.
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Pakistan as any other developing 
country lacked capital, technology 
and professional talent whereas 
on the other hand, China has 
made significant achievements 
and accumulated 40 years 
of abundant development 
experience through reform and 
opening-up, in this respect, it 
may share relevant practices 
with Pakistan and help us 
to enter a virtuous circle of 
development. 

Moreover, Pakistan may encourage 
more Chinese state-owned enterprises 
(SOEs) and private enterprises to 
carry out direct investment or joint 
ventures in the country, explore 
Public Private Partnership (PPP) 
model of investment and financing 
to reduce the sovereign debt 
burden on Pakistan.

Both sides may also cooperate 
to eliminate irrelevant policy 
restrictions and endeavours to solve 
the current debt puzzle of Pakistan.

Thirdly, both countries may 
also strictly control the negative 
environmental effects of its 
investment and financing under 
CPEC. They may closely observe 
the ecological principals in 
CPEC projects, find the best 
balance between environment 
and development and avoid the 
destructive path of “treatment after 
development”.

Fourthly, China and Pakistan 
ought to jointly fight back against 
the discourse hegemony and 
ideological attacks from third 
parties. Government, media and 
scholars of both countries should 
make joint efforts to introduce a 
comprehensive and real story of 
China-Pakistan cooperation on 
CPEC development to the rest of 
the world.

While the two sides are open to 
constructive criticisms from external 
countries as well as local stakeholders, 
they should resolutely fight back against 
those groundless accusations.

Last but not the least, Pakistan 
and China should try to reduce 
and avoid misunderstanding and 
prejudice between each other 
through more intensive people-
to-people exchanges. It should be 
recognized that despite decades of 
development in bilateral relations, 
both Pakistani and Chinese people 
still lack enough understanding 
and knowledge about the national 
and social situation of the other 
side, making misunderstanding 
and cognitive prejudice sometimes 
inevitable. 

Through CPEC many measures 
have been taken by both 
Governments to intensify the 
understanding between peoples, 
but there remain much more to be 
done. Amity between the people of 
two countries holds the ultimate key 
to sound relations ahead.

The writer is Policy Head of Centre of Excellence for 
China Pakistan Economic Corridor (CoE-CPEC) and 
can be reached at muzammil.zia@cpec-centre.pk
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T
his time a year ago 
Capetonians were in a panic 
as the city clamped down 
on the use of water as the 

city became the world’s first major 
city to look like it was about to run 
out of water due to climate change. 
The crisis, which threatened to leave 
Cape Town without water, has even 
inspired a comedy tour. But since the 
start of December, South Africa’s 
second-largest city has relaxed 
restrictions on the use of water by 

residents and businesses, lowered 
tariffs on consumption, eased 
limits on car washes and swimming 
pools, and raised its target for 
collective usage by 30%, to 650 
million liters of water per day.

We see this year as a recovery year 
after having successfully emerged from 
the severe and unprecedented drought 
Xanthea Limberg,a city councillor

who serves as mayoral committee 

member for informal settlements, 
water and waste services, said in a 
statement. The city “will continue to 
follow a conservative approach in 
light of the rainfall uncertainty over 
the coming two years,” she added. 

With the summer dry season 
underway, dams that serve the 
city stood at 63.1% of capacity 
as of Monday, up from 28.8% a 
year ago, according to the city’s 
weekly assessment, which Limberg 

CAPETOWN
RUN OUT OF

WATERMIAN SAFDAR HUSSAIN
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notes is based on the city’s own 
determination of water use from the 
provincial supply and can vary from 
estimates published by the national 
government.

But while Cape Town delayed Day 
Zero, stresses on the city’s water 
supply and throughout South 
Africa remain. According to a 
reportpublished last March by 
the Institute for Security Studies, 
the challenges include a growing 
population, contamination of rivers, 
leakage from rickety infrastructure 
(including wastewater treatment 
facilities in disrepair), and 
dependence on coal, which 
provides roughly 77% of the 
country’s energy needs via power 
stations that need water to cool.

The challenge of supplying water has 
grabbed the attention of government.

Repairing the nation’s crumbling 
water infrastructure ranks among 
the top priorities that President Cyril 
Ramaphosa cited for investment 

from a 400 billion rand ($29 billion) 
infrastructure fund he announced in 
September. 

Weeks later, the government 
deployed the military to help repair 
treatment plants that stanch the 
flow of sewage into the Vaal River, 
which supplies water to the cities 
of Johannesburg and Pretoria. A 
campaign launched three years ago 
by former President Jacob Zuma 
trains young people to repair leaks in 
taps and pipes.

OUT OF THE SPOTLIGHT

Compared with communities across 
South Africa, Cape Town, hailed as 
one of the world’s favourite tourist 
cities, can count on its clout to attract 
attention to its water woes. The 
number of international visitors to 
the city rose 9.6% last year despite 
the drought.
Meanwhile, residents of a rural 
area south of Durban have gone 
weeks without water, while 
villagers in the Eastern Cape 
say they are drinking dirty water 

after being bypassed by a new 
infrastructure project, according 
to reporting by GroundUp, which 
also has chronicled a shortage of 
running water in a township south 
of Cape Town.

“These communities haven’t got as 
much media attention as Cape Town, 
but I think you can make a pretty 
strong argument that’s where the 
biggest humanitarian crisis is,”says 
Zachary Donnenfeld, who co-
authored the institute’s report.

Even if everyone does their part, 
the trend over the long term 
suggests cause for concern. 
Throughout the seasonal ebb and 
flow of water in Cape Town since 
2013, the recovery each year rests 
on less water than the supply that 
preceded it.
“We avoided the immediate 
crisis, but the new normal 
is significantly less resilient 
than the old normal,” says 
Donnenfeld. “When the next 
drought comes, it’s going to hit 
harder and faster than the last 
one.”
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Daring leadership is a collection of four skill sets that are 100% teachable, observable, and measurable. The 
foundational skill set of courage-building is “rumbling with vulnerability.” Once we have built these rumbling 
skills, we can move on to the other three skill sets: Living into Our Values, Braving Trust, and Learning to 
Rise. Our ability to be daring leaders will never be greater than our capacity for vulnerability.

Like success, there is no one definition of 
strategy. Over the centuries, countless models 
and theories have been proposed to formulate 
what ‘strategy’ is. Alan Clifton, in Master 
Strategist, offers a step-by-step guide on the 
building blocks of strategy.
The book begins by explaining the roots of 
strategy, how it has been perceived through 
the ages and how strategy is different from 
planning or tactics. It delves on practical 
application as well—such as how to master 
strategic thinking, deploy strategy in corporate 
organizations, and use modern theories of 
organizational strategies.
Structured to give a 360-degree view of 
strategy and its application, the book aims to 
also help revive the natural and instinctive use 
of strategy as a response to situations, rather 
than a dependence on the conventional form, 
which relies on numbers and rationale.

The Culture Builders; Leadership Strategies for 
Employee Performance looks at how the highest 
performing organisations engage and motivate their 
people. It’s a book with a very practical approach for 
leaders, managers and professionals that explores 
the levels of engagement required to build a high-
achieving culture, the roles that managers and 
leaders need to demonstrate to turn employees into 
‘investors’ in an organisation and best practice from 
exceptional leaders in companies across the globe. 
Jane Sparrow shares a blend of theory, inspirational 
stories and practical approaches that the reader 
can use immediately to boost performance among 
employees. The five roles to be a culture builder 
are easy to grasp and give a core model for use 
in everyday business life. Featured organisations 
include some of the best known brands such as 
Sony, Diageo, Logica, Burger King, Starbucks, 
John Lewis Partnership and Innocent. The Culture 
Builders is suitable for anyone managing or leading 
others – virtually or directly, in any size of business.

In 2009, Simon Sinek started 
a movement to help people 
become more inspired at 
work, and in turn inspire their 
colleagues and customers. Since 
then, millions have been touched 
by the power of his ideas, 
including more than 28 million 
who’ve watched his TED Talk 
based on START WITH WHY -- 
the third most popular TED video 
of all time.
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SHIPPING INDUSTRY

M. ZAHID RIFFAT

&
OPPORTUNITIES
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International trade is based on 
imports and exports. Though it 
is difficult to quantify the value of 

world seaborne trade in monetary 
terms but it is estimated that around 
90% of world trade is carried out by 
the international shipping industry. 
Without shipping the import and 
export of goods between the 
countries on the scale necessary 
for the modern world’s needs and 
requirements would not be possible.
It is worth mentioning here that 
the figures for trade estimates are 
usually worked out in terms of 
tones or ton-miles, and as such 
are not comparable with monetary 

based statistics for the value of the 
world trade.However, according to 
the United Nations Conference on 
Trade and Development (UNCTAD) 
estimates the operation of merchant 
ships contribute about US $380 
billion in freight rates within the 
global economy equivalent to just 
about 5% of total world trade. 
Seaborne trade continues to expand, 
bringing benefits for consumers 
across the world through competitive 
freight rates. Thanks to the growing 
efficiency of shipping as a mode of 
transport and increased economic 
liberalization, the prospects for the 
shipping industry’s further growth 
continue to be strong and bright.

There are over 50,000 merchant 
ships trading internationally, 
transporting every kind of cargo to 
the assigned destinations around the 
world.

The world fleet is registered in over 
150 nations and manned by over a 
million seafarers of virtually every 
nationality.Since shipping is a service 
business, ship demand depends on 
several factors such as price, speed, 
reliability and security. It all starts 
from the volume of trade, how the 
commodity trades can be analyzed 
by dividing them into groups which 
share economic characteristics 
such as energy, agricultural trades, 
metal industry trades, forest 
products trades and other industrial 
manufacturers. The shape of the PSD 
function, of course, varies from one 
commodity to another. 

The key distinction is between ‘bulk 
cargo’ which enters the market in 
ship-size consignments, and ‘general 
cargo’ which consists of many small 
quantities of cargo grouped together 
for shipment purposes.Bulk cargo 
is transported on a ‘one ship, one 
cargo’ basis generally using bulk 

vessels. Some shipping companies 
also run bulk shipping services 
geared to the transport of special 
cargoes such as forest products 
and cars. For meeting marginal up 
and down fluctuations in demand or 
for trades such as grain where the 
quantities and routes over which 
cargo will be transported are quite 
unpredictable, tonnage is drawn from 
the charter market.

Shipping trade estimates are often 
calculated in ton-miles as a way 
of measuring the volume of trade 
or “transportation work” as it is 
sometimes referred to.General 
cargo, either loose or unitized, 
is transported by liner services 
which offer regular transport, 
accepting any cargo at a fixed tariff. 
Containerization has transformed 
general cargo into a homogeneous 
commodity which could be handled 
in bulk.Ships are technically speaking 
quite sophisticated, high value 
assets. Larger hi-tech  vessels  can 
cost over US $ 200 million to build 
and the operation of merchant 
ships  generate an estimated annual 
income of over half a trillion dollars 
freight rates.There are different 
types of ships in the world merchant 
fleet each performing more or less 
specified assignment.There are 
container ships which carry most of 
the world’s manufactured goods and 
products usually through scheduled 
liner services.

There are bulk carriers, the work 
horses of the fleet, which transport 
raw materials such as iron ore and 
coal identifiable by the hatches raised 
over and above deck level covering 
the large cargo holds. Tankers 
transport crude oil, chemicals and 
petroleum products.  Tankers do also 
appear similar to bulk carriers but 
the deck is flush and covered by oil 
pipelines and vents.
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There are Ferries and Cruise ships 
also which usually perform short 
journeys for a mix of passengers, 
cars and commercial vehicles. Most 
of these ships are Ro-Ro (roll on-roll 
off) ferries where vehicles can drive 
straight on and off making it a speedy 
and easily accessible way to travel. 
Demand for cruise ships expanded 
rapidly during 1980s leading to a new 
generation of large and luxurious 
‘foating hotels’.Then there are also 
specialist ships such as anchor 
handling and supply vessels for the 
offshore oil industry, salvage tugs, 
ice breakers and research vessels.

Throughout the last century, the 
shipping industry had seen a general 
trend of increases in total trade 
volume. Increasing industrialization 
and the liberalization of national 
economies have also fuelled the free 
trade and a growing demand for 
consumer products. Technological 
advances have also made shipping an 
increasingly efficient and swift method 
of transportation. Over the last four 
decades or so, total seaborne trade 
estimates have virtually quadrupled 
from just over 8 thousand billion ton-
miles in 1968 to over 32 thousand 
billon ton-miles in 2008.

However, with all industrial sectors, 
shipping can be susceptible to 
economic downturns. Indeed, 
following several years of incredibly 
buoyant shipping markets, for many 
trades the best in living memory, 
much of the international shipping 
industry has somehow fallen prey to 
the worldwide economic downturn. 
Shipping is inherently the servant 
of the economy, so the contraction 
in trade, following the begging of 
the ‘credit crunch’ in late 2008 has 
virtually translated into a dramatic 
and abrupt reduction in demand for 
shipping.

Notwithstanding the current situation, 
the longer term outlook for the 
shipping industry remains very good. 
The world’s population continues to 
expand, and emerging economies 
will continue to substantially increase 
their requirements for the goods and 
raw materials that shipping transports 
so safely and efficiently around the 
globe. The volume of world trade 
carried by the sea has again begun 
to increase quite steadily in recent 
years. In the longer term. The 
fact that shipping is the most fuel 
efficient and carbon friendly form of 
commercial transport is most likely 
and expectedly works in favour of 
an even greater proportion of world 
trade being carried by sea.

As already mentioned above, about 
90% of the world trade is carried by 
the international shipping industry. 
Without shipping, the import/export 
of affordable food and goods would 
not be possible as in that situation, 
half the world would starve and other 
half would freeze.

As regards safety and regulation, 
shipping is regulated by the 
International Maritime Organization 
(IMO). The harsh nature of the 
sea exposes ships to considerable 
physical risk as such a total 
commitment to safety pervades all 
deep sea operations.
Shipping is the least environmentally 
damaging form of commercial 
transport and compared with land-
based industry is a comparatively 
minor contributor to maritime 
pollution for human activities.

Who mans the shipping industry and 
from where they come? The world 
wide population of seafarers serving 
on internationally trading merchant 
ships is estimated at 1747500 
seafarers out of which 774000 are 
officers and 873500 are ratings.

China, the Philippines, Indonesia, 
the Russian Federation and Ukraine 
are estimated to be the five largest 
supply countries for all seafarers, 
officers and ratings. The Philippines 
is the biggest supplier of ratings 
followed by China, Indonesia, the 
Russian Federation and Ukraine. 
China is the biggest supplier of 
officers followed by the Philippines, 
India, Indonesia and the Russian 
Federation.

According to the information 
available from London-based 
International Chamber of Shipping, 
the global demand for seafarers 
is estimated at 1545000 with 
the shipping industry requiring 
approximately 790500 officers 
and 757500 ratings. These figures 
indicate that the demand for officers 
has increased by about 24.1% while 
on the other hand the demand for 
ratings has increased merely around 
1.0%. The current supply-demand 
situation as such highlights shortage 
of approximately 16500 officers and 
a surplus of around 119000 ratings.

The global supply of officers is 
expected to increase steadily but 
this trend is likely to be outpaced 
by increasing demand.The forecast 
growth in the world merchant fleet over 
the next ten years and its anticipated 
demand for seafarers is most likely 
to continue the trend of an overall 
shortage in the supply of officers. 
This is despite the fact that recruitment 
and training levels and reductions in 
officer wastage rates have improved 
over the past five years.

Future outlook indicates, as per 
experts opinion, that the shipping 
industry and relevant stakeholders 
should not expect that there is going 
to be an abundant supply of qualified 
and competent seafarers without 
concerted efforts and measures 
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to address key manpower issues, 
through promotion of careers at sea, 
enhancement of maritime education 
and training worldwide and also 
addressing the retention of seafarers.            

Leading flags of registration by 
tonnage, according to the 2017 
calculations by the UNCTAD, are 
Panama 18.4 per cent, Liberia 11.8 
per cent, Marshall Islands 11.6%, 
Hong Kong (China) 9.3%, Singapore 
6.7% and Malta 5.3% while rest of 
world accounts for 16.2% shared by 
8 countries in the ratio of 1.1% to 
4.3% are Indonesia, Norway, Cyprus, 
Japan, United Kingdom, Greece, 
China and Bahamas.

Top 35 flags of registration by 
tonnage  are Panama, Liberia, 
Marshall Islands,  Hong Kong 
(China), Singapore,  Malta, Bahamas,  
China, Greece,  United Kingdom, 
Japan,  Cyprus,  Norway,  Indonesia,  
India,  Denmark,  Italy,  Republic 
of Korea,  Portugal,  United States,  
Bermuda, Germany, Antigua and 
Barbuda, Malaysia,  Russian 
Federation, Turkey,  Belgium ,Viet 
Nam, Netherlands, France,  Islamic 
Republic of Iran, Philippines,  
Cayman Islands, Thailand and Kuwait  
which together account for 77.65 % 
of vessels out of the world total of 
72242  vessels and share of rest of 
the world is 22.35%.

According to the UNCTAD 
calculations, top 25 Beneficial 
Ownership Countries are in terms of 
foreign flag dead-weight tonnage and 
national flag dead-weight tonnage 
are Greece, Japan, China, Germany, 
Singapore, Hong Kong (China), 
Republic of Korea, United States, 
Norway, United Kingdom, Bermuda, 
Taiwan province of China, Denmark, 
Monaco, Turkey, Switzerland, 
Belgium, India, Russian Federation, 

Italy, Islamic Republic of Iran, 
Indonesia, Malaysia, Netherlands and 
United Arab Emirates and, Pakistan’s 
imports and exports from and to 
from countries all over the world are 
also mainly taking place through the 
shipping industry.

Pakistan’s main imports, which 
continue to outnumber the exports, 
are petroleum products, petroleum 

crude, iron and steel, Natural Gas 
Liquefied (LNG), plastic materials, 
electrical machinery and apparatus, 
palm oil, iron and steel scrap, 
medicinal products and fertilizer 
manufactured and exports include 
knitwear, readymade garments, bed 
wear, cotton cloth, rice and others, 
cotton yarn, towels, made-up articles, 
fish and fish preparations and rice 
basmati.
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Pakistan is depleting its dollar reserves at the 
fastest pace in Asia and may soon have a buffer 
that’s smaller than Cambodia, an economy that’s 

less than a 10th of its size, reported by Bloomberg. 
Reserves have dropped by about a fifth in the past year 
to reach $13.5 billion in February, while in Cambodia 
they’ve increased a third to $11.2 billion in January, 
according to data from the International Monetary 
Fund.Pakistan’s reserves are expected to drop as much 
as $2.2 billion by June, according to Insight Securities 
Pvt.Pakistan is facing a balance of payments crunch. 

Its current-account deficit has ballooned by 50 percent 
in the past eight months to $10.8 billion, fueled by 
rising imports as the economy grows close to 5 percent 
and Chinese funders add new power plants.

With reserves coming under pressure, authorities 
devalued the currency for the second time in four 
months last week.

“Your hot money capital inflows are not coming in.” 
Real conditions of the economy are that exports are not 

LIAQAT ALI

SERIOUS EFFORTS TO INCREASE IN

DOLLAR RESERVES
CAN BOOST
PAKISTAN’S ECONOMY
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picking up,” said Turab Hussain, 
head of the economics department 
at the Lahore University of 
Management Sciences.
 
“Bangladesh are the ones that are 
a stronger economy now.” Once 
known as East Pakistan before being 
separated in 1971, Bangladesh’s 
reserves are now more than double 
those of Pakistan’s, with exports that 
exceed its South Asian counterpart. 

Both nations as well as Cambodia 
are competitors in global textile 
markets. New Zealand and 
Kazakhstan are among other Asia 
Pacific countries with smaller 
economies but more reserves 
than Pakistan, according to data 
compiled by Bloomberg.

There’s no respite seen for Pakistan’s 
reserves with authorities deciding 
not to sell global bonds this month 
because of rising global interest rates.

“There is no easy fix,” said Uzair 
Younus, a South Asia director at 
Washington-based consultancy 
Albright Stonebridge Group LLC. 

The
     solution lies
in improving the

 business climate”
to attract greater 

foreign direct 
investment inflows
&  implementing
reforms to make 

exports more 
competitive 
globally,he

said
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The automotive 
industry began 
in the 1860s 
with hundreds of 
manufacturers 
that pioneered 
the horseless 
carriage. For 
many decades, 

the United States led the world in 
total automobile production. In 
1929, before the Great Depression, 

the world had 32,028,500 
automobiles in use, and the U.S. 
automobile industry produced over 
90% of them. At that time the U.S. 
had one car per 4.87 persons.

After World War II, the U.S. 
produced about 75 percent of world’s 
auto production. In 1980, the U.S. 
was overtaken by Japan and then 
became world’s leader again in 1994. 
In 2006, Japan narrowly passed the 

U.S. in production and held this rank 
until 2009, when China took the top 
spot with 13.8 million units. With 
19.3 million units manufactured in 
2012, China almost doubled the U.S. 
production, with 10.3 million units, 
while Japan was in third place with 
9.9 million units. From 1970 (140 
models) over 1998 (260 models) to 
2012 (684 models), the number of 
automobile models in the U.S. has 
grown exponentially.

AUTOMOBILE
INDUSTRY IN ECONOMY

AAMIR RAZA

Role of
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Around the world, there were about 
806 million cars and light trucks on 
the road in 2007, consuming over 
980 billion liters of gasoline and 
diesel fuel yearly. The automobile 
is a primary mode of transportation 
for many developed economies. 
The Detroit branch of Boston 
Consulting Group predicted that, by 
2014, one-third of world demand 
would be in the four BRICmarkets 
(Brazil, Russia, India and China). 
Meanwhile, in the developed 
countries, the automotive industry 
has slowed down.

It is also expected that this trend 
will continue, especially as the 
younger generations of people 
(in highly urbanized countries) 
no longer want to own a car 
anymore, and prefer other modes 

of transport. Other potentially 
powerful automotive markets are 
Iran and Indonesia.Emerging auto 
markets already buy more cars than 
established markets. According 
to a J.D. Power study, emerging 
markets accounted for 51 percent 
of the global light-vehicle sales in 
2010. The study, performed in 2010 
expected this trend to accelerate.
However, more recent reports 
(2012) confirmed the opposite; 
namely that the automotive industry 
was slowing down even in BRIC 
countries. In the United States, 
vehicle sales peaked in 2000, at 
17.8 million units.

The automobile industry is one of the 
leading industries at the global level. It 
plays a crucial role in the development 
of the global economy because of the 
high revenues and increased customer 
demands. The automobile industry 
helps to foster economic development 
of the country; therefore, it is widely 
recognized as a major economic sector.

The automobile industry consists 
of multiple companies specialized 
in car manufacturing, as well as 
the ones involved in marketing and 
distribution of automobile products, 
such as cars, buses, vans, trucks, 

motorcycles, mopeds and motorized 
bicycles. The global automobile 
industry incorporates several large 
car manufacturers’ blocs that work 
collaboratively suppliers at the 
global level.

However, all is not well in the 
automotive world. Worldwide, 
average margins have fallen from 
20% in the 1920s to 5% now, with 
many companies losing money. 

This poor profitability performance 
is reflected in the industry’s market 
capitalization: despite its huge 
revenues and employment, the 
automotive industry accounts for 
only 1.6% of the stock market 
in Europe, and 0.6% in the U.S. 
There is a big contrast between 
the industry’s lackluster financial 
success and its oversized social 
role, share of employment and 
political influence.

These facts mask a wide range 
of operational and financial 
performance. Toyota, the most 
successful large auto company, has 
a market value 15 times larger than 
General Motors.
The overall performance of 
the industry can be traced to 

Vehicle Sales
Per Year (Millions)

9.17
7.97
6.82
5.24
3.85
3.51
3.39
3.28
3.24
2.53

Revenues
($US Billions)

192.6
182.9
177.1
119.1
187.5
82.0
70.4
38.5
80.5
51.7

General Motors
Toyota
Ford
Volkswagen
DaimlerChrysler
Nissan
PSA/Peugeot Citroen
Hyundai Automotive
Honda
Renault

Top Automotive Assemb ly  Com panies
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overcapacity and mature markets in 
developed countries. In the U.S., 
Europe and Japan, which account 
for 80% of world sales, growth has 
been stalling for many years. The 
natural response to slowing growth 
and increasing productivity is to 
reduce capacity.

However, exis t ing plants are 
very painful  to scrap: mass 
product ion confers a s trong 
cost  advantage, which has 
tradi t ional ly encouraged very 
large and expensive plants. 
The resul t  is  excess capaci ty 
worldwide. Even cont inuing 
consol idat ion in the industry 
is  not  resul t ing in capaci ty 
reduct ion.

Focusing on the U.S., the “Big 
3” automakers have been losing 
market share for three decades, 
and new plants by non-U.S.-based 
companies have increased capacity 
and competition.

The two largest domestic U.S. 
companies are losing money 
as well as market share. 
Clearly, this is not a sustainable 
situation, and the industry is in 
for very big changes.

BIG 3 VS. TRANSPLANTS

There are some important 
differences between “Big 3” plants 
and “transplants.” The “Big 3” 
tend to be large, designed for mass 
production, and less flexible. They 
have unionized, older workforces 
and are clustered in Michigan, the 
surrounding states, and southeastern 
Canada. Because of the geographic 
distribution of Big 3 plants, 
location in the I-75/I-65 corridor is 
particularly important.

Transplants, meanwhile, tend to 
cover a wider spectrum of size, 
but are designed for flexibility. 

Toyota, for example, has the largest 
plants in the world on average, 
but they are capable of producing 
many different models. Transplants 
also have non-unionized, younger 
workforces, and geographically 
(with a few exceptions) tend to be 
in the South.

Beyond assembly plants, parts 
plants are an even bigger story 
for economic development. They 
produce 60% of final vehicle value-
added, and employ 3.5 times as 
many workers as assembly plants. 
There are many more of them: 
only about eight assembly plants 
per decade are built, whereas parts 
plants number in the hundreds. 

Parts companies are playing a 
growing role in subassemblies, 
research and development, and 
efficiency (through just-in-time 
manufacturing). Despite all this, 
an assembly plant has much 
larger indirect and induced effect, 
and is therefore highly sought 
after by economic development 
organizations.

There are some environment factors 
that affect industry development 
and growth, including fuel 
economy and air pollution caused 
by CO2 emissions. Environmental 
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concerns make car manufactures 
use innovative technologies. The 
production of environment friendly 
vehicles, such as hybrid cars and 
electric vehicles, allows changing 
customer demands and preferences 
in the future. The advantages of 
these vehicles over gasoline cars 
include low emission and high 
energy efficiency.

SOCIO-CULTURAL 
FACTORS

Socio-cultural factors that influence 
the development and growth of 
the automobile industry include 
population growth rate, education 
level, lifestyles, safety issues, 
cultural differences, and the 
effects of consumer buying habits, 
their attitudes toward “green” or 
ecological automobile products.

The automobile industry growth 
is dependent on the preferences of 
customers, most of whom need to 
purchase cars for families. They 
consider the space available in the 
car, safety and price.

TECHNOLOGICAL FACTORS
Technological innovations play a 
crucial role in the development of 
the automobile industry. Due to 
the use of new technologies it is 
possible to enhance standards of 
driving. Besides, currently, the 
automobile industry is experiencing 
the problem of fuel consumption. 
The innovation of new cars, which 
are characterized as environment 
friendly vehicles, is aimed at 
reduction of fuel consumption. 
Besides, technological innovations 
are aimed at meeting the 
requirements of customer safety. 
New seat belts, air bags and other 
devices help to avoid injuries 
sustained in collisions.

Anti-Brake Systems help to increase 
the stopping distance even on 
slippery pavement. The automobile 
industry needs investments in 
research and development to ensure 
that new technologies are useful and 
meet the demands of customers. 
The production of high performance 
vehicles by car manufactures is 
increasing due to the benefits 
provided to customers: higher 
engine output, more innovative 
braking and suspension systems and 

other technical characteristics that 
guarantee high quality of products.

Thus, it is necessary to conclude 
that currently the automotive 
industry is experiencing growth. 
The production and distribution 
of vehicles in China and other 
countries with cheap workforce 
have increased significantly. 
However, the automobile industry 
has some problems that require 
implementation of joint efforts, e.g. 
environmental, economic problems 
and technological concerns.

The analysis of the automobile 
industry shows that it is possible 
to strengthen its growth at the 
global level. The knowledge of 
markets should be improved and 
strong brands should be built to 
adapt to the changing environment. 
Because of the large number of 
players in the automobile industry, 
the increased competition is 
the challenge for the industry. 
Besides, constant fluctuations of 
fuel prices lead to changes in the 
prices of cars. Local governments’ 
regulations affect the industry in 
some way.
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THE LIFE CHANGING
EXPERIENCES  

OF MUHAMMAD ALI CLAY  

Model Mag News Report

Muhammad Ali was an American professional 
boxer, activist, and philanthropist. Nicknamed 
“The Greatest,” he is widely regarded as one of 

the most significant and celebrated sports figures of the 
20th century and as one of the greatest boxers of all time.

He was born January 17, 1942, Louisville, Kentucky, 
United States and died June 3, 2016, Scottsdale, Arizona, 
United States.

Harness your inner champion with these inspiring 
Muhammad Ali quotes that will challenge you to float like 
a butterfly and sting like a bee. A true legend, this late 
boxer’s words are still just as motivational today as they 
were way back when.

Muhammed Ali is widely regarded as one of the greatest 
boxers of all time. He was the heavyweight champion 
of the world 3 times and has defeated some of the best 
boxers in the history of the sport.

Ali was a passionate and intelligent man that always spoke 
his mind and was full of wisdom.

Unlike most boxers who used their managers to talk for 
them, Ali wanted to be known in the media. Ali used the 
media to grow his audience and his message.

Muhammed Ali first took up boxing at age 12, after another 
kid stole his bike. His amateur career went extremely well 
and he dominated any tournaments he entered.
 He was trained by Chuck Bodak and was known for his 
exceptional discipline and dedication to the sport. Many 
of his fights, such as the fights against George Foreman 
and Joe Frazier, are the most famous in boxing history. Ali 
became the heavyweight champion of the world at the 
young age of 21.

While Muhammad Ali’s boxing skills were incredible, 
he’s also known for being a free spirit. While many other 
people fled to other countries to avoid the draft, Ali 
decided to publicly denounce it.

He refused to be drafted, and as a result, was jailed for 3 
years in the prime of his boxing career. His resistance and 
protest of the war, despite the repercussions, showed 
the world how strong Ali’s spirit was and inspired many.
Ali loved to throw off his opponents before even stepping 
into the ring.

Muhammed Ali will always be known for his rebellious 
nature, witty mouth, and incredible boxing ability. He 
created a legacy that will live on forever. Everyone can 
learn something from Muhammad Ali quotes.

IF MY MIND CAN CONCEIVE IT,
AND MY HEART CAN BELIEVE IT

THEN I CAN ACHIEVE IT
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Below is our collection of inspirational, 
wise, and funny Muhammad Ali 
quotes and sayings, collected from a 
variety of sources over the years.

“Impossible is just a big word thrown 
around by small men who find it easier 
to live in the world they’ve been 
given than to explore the power they 
have to change it. Impossible is not a 
fact. It’s an opinion. Impossible is not 
a declaration. It’s a dare. Impossible 
is potential. Impossible is temporary. 
Impossible is nothing.”

“I don’t count my sit-ups; I only 
start counting when it starts hurting 
because they’re the only ones that 
count.”

“I hated every minute of training, but 
I said, ‘Don’t quit. Suffer now and live 
the rest of your life as a champion.” 

 “The fight is won or lost far away from 
witnesses, behind the lines, in the gym, 
and out there on the road, long before I 
dance under those lights.” 

“Hating people because of their 
colour is wrong. And it doesn’t 
matter which colour does the hating. 
It’s just plain wrong.” 

“The man who views the world at 50 
the same as he did at 20 has wasted 
30 years of his life.”

He who is not
courageous enough to 

take risks will accomplish 
nothing in life
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Pakistan’s national savings rate 
has always been pretty dismal. 
Savings to GDP rate between 

12% and 15% does not suffice for 
the economic growth of 7% which 
has become mandatory for Pakistan 
to move forward with the burgeoning 
population, dwindling exports, 
decelerating foreign exchange 
reserves and scarce financial 
resources.

The endeavors in this regard in the 
past could be termed window dressing 
since they culminated with dismay.
There are a deluge of instances across 
the globe where economies have done 

wonders in the wake of higher national 
savings rate. Some of them are that 
of Singapore, China, South Korea and 
Switzerland.Singapore’s national 
savings rate is around 50%. It is one 
of the foremost economies in the 
world. Its GDP size is $372 billion 
whereas GDP per capita is $65,627.

China, the second largest economy 
of the world with GDP of $12 trillion 
has grown at average GDP growth 
of 10% per year over the period of 
many years. Its national saving rate 
is 47%. South Korea with a national 
savings rate of 36% is a robust 
economy.

Switzerland, with a national savings 
rate of 34%, is one of the leading 
European economies.One of the 
reasons for the economic might 
of China is its policy to promote 
saving culture. One source quotes as 
follows: ‘Saving trends in China, in 
particular, have received considerable 
attention in both policy circles and 
academic literature.

China is notable not only because of 
the large size of its saving pool and its 
high saving rate but also because the 
composition of saving is broad: China’s 
household, corporate, and government 
saving have all seen large increases.

IMRAN KHAN GERMANY

NO ONE CAN DENY THE FACT THAT THE
HIGHER THE NATIONAL SAVINGS RATE OF

A COUNTRY, THE HIGHER THE LIKELIHOOD
OF SPLENDID ECONOMIC GROWTH IS.

SPLENDID
ECONOMIC 
GROWTH
DEMANDS  NATIONAL
SAVING CULTURE
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Pakistan must promote the concept 
of household saving which is the 
difference between disposable 
income and consumption.

Pakistan has been going to various 
lenders and friendly countries for 
financial support which weakens 
the standing of a country in various 
ways. One simple and quick method 
in the prevailing circumstances could 
be a patriotic scheme.

This scheme may be initiated by the 
government. Pakistan’s population is 
over 208 million & there are 6 family 
members in a family on average.

Though over one third of the entire 
population lives below the poverty 
line, Pakistan could pull itself from 
the economic turbulence by following 
the concept of patriotic scheme 
which is that every Pakistani, for the 
sake of economic self-sustainability 
must deposit one thousand rupees 

every year in a patriotic scheme, 
to be handled by the government. 
The scheme must apply to every 
Pakistani right from infant to toddler to 
adolescent to youth to the elderly. The 
head of the family must ensure that 
one thousand rupees for each family 
are to be deposited in the patriotic 
scheme for which there would be no 
interest payment and the actual amount 
may be returned back to the depositor 
once the country has achieved 
economic self-sustainability.

Accountability and transparency in this 
regard would be of core significance. 
The idea may seem a bit weird on the 
surface, however, it may save Pakistan 
from going to the lending agencies. 
Through this scheme Pakistan may 
generate around $ 2 billion dollars 
every year.
 
The saving culture has not grown 
in Pakistan since may be people 
underestimate the power of money 

CHINA IS
NOTABLE NOT

ONLY BECAUSE OF
THE LARGE SIZE OF
 ITS SAVING POOL

AND ITS HIGH
SAVING RATE BUT

ALSO BECAUSE
THE COMPOSITION

OF SAVING IS
BROAD: CHINA’S

HOUSEHOLD, 
CORPORATE, & 
GOVERNMENT

SAVING HAVE ALL
SEEN LARGE
INCREASES



64      www.modelmag.com.pk

that is within their grasp. This issue 
must be addressed not by arranging 
so-called seminars and conference 
ending up awarding shields to 
the speakers but by ensuring that 
people comprehend the future value 
of money and the secure financial 
future.

It is essential to address the concept 
of ‘wealth effect’ as well which is 
once people begin feeling a bit more 
rich, they start saving a bit less. This 
is one of the issues with the middle 
class of Pakistan.

This is the issue which actually 
has led to consumption-oriented 
approach in Pakistan which our 
fragile economy cannot stand at all. 
The more the savings, the stronger 
the national economy. Reckless 
spending by the government in the 
past and squandering of resources 

have been an enormous detriment to 
the economy. The recent measures 
of austerity by the incumbent 
government, not at the cost of 
economic growth, may be lauded.

It is an undeniable fact that poor 
national savings are the primary 
reasons and impediment to growth 
in developing countries. When 
a country’s saving rate is low, it 
compels the government to beg for 
foreign investment which at times 
becomes a herculean job.

Inadequate domestic savings 
constrain investment as well as 
growth and make it mandatory to beg 
for loans, which is a detriment to the 
economy today and in the decades to 
come.

THE
SAVING

CULTURE HAS
NOT GROWN
IN PAKISTAN
SINCE MAY
BE PEOPLE

UNDERESTIMATE
THE POWER

OF
MONEY THAT

IS WITHIN
THEIR
GRASP
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It can be tricky to predict the 
future. Experts across the 
world struggle to determine 

where the world might be in 
fifty years’ time and many a 
fierce debate has revolved 
around what the future might 
hold. Never one to shy away 
from a challenge, The LuxPad 

has put together the top five factors that we think 
will shape the interior world for years to come. 
As expected, technology is set to play a huge 
role in the future of interior design. But which 
technologies? And how might we use them? 
For anyone that works, wants to work, or has an 
interest in one of the most creative and exciting 
industries out there – here’s what the future has in 
store for interior design.

THE FUTURE OF

INTERIOR DESIGN:
5 TREND SETTING WAYS

SYEDA ZARA ALI
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1Smart Homes

It’s 2019 and smart homes are 
everywhere. Barely a day goes 

by without one of the tech giants 
releasing a new gadget designed to 
make our homes more connected. 
Just last month, Google Home was 
unveiled – a smarthome control 
center that acts as a personal 
assistant, alarm and speaker rolled 
into one. Speak to your Google 
Home device and it will turn up your 
heating, turn off your television, 
or remind you about upcoming 
appointments.
 
In the near future,

EXPERTS
PREDICT

THAT SMARTHOMES
WILL GO MUCH

FURTHER
THAN JUST

STANDALONE
DEVICES. SMART
INTERIORS WILL
BE BUILT INTO

THE VERY
STRUCTURE OF

OUR HOMES

For  example, Italian design 
company Tepic are pioneering 
smart kitchen integrations with 
their revolutionary Tulèr kitchen 
worktop. Built from a slab of 
quartz composite, the smart 
work surface includes a sink that 
appears as you wave your hand 
over a sensor.

Wave again, and the sink rises to 
create the illusion of a perfectly 
flush, uninterrupted work surface 
once again.

The Tulèr kitchen also hopes to 
include induction hobs that are built 
into the stone itself, as well as a 
built-in weighing scale and charging 
sensor for your smartphone. 
The result, Tepic says, should be 
seamless. It’s not just in the kitchen 
where smart interiors are beginning 
to have an impact.

Imagine a voice-controlled shower 

or a button that changes the outlook 
from your bedroom window, the 
possibilities really are endless! Smart 
homes have come a long way in the 
past few years, and there’s no doubt 
that we will continue to see our 
interiors getting smarter and smarter.

2  3D Printing

The advancement in 3D printing 
is shaping the interior world to 

such an extent that some believewe 
are on the cusp of another industrial 
revolution. Where it used to be costly 
and cumbersome, today 3D printing 
is efficient and exciting. Interior 

designers can quickly demonstrate 
their designs and allow their clients 
to touch and feel their ideas in 
miniature form.

With 3D printing, the time 
between idea conception and 
its implementation is drastically 
reduced.This speeds up an interior 
designer’s work and reduces costs 
for the client – a win for both parties.
 
3D printing can be used to design 
intricate furniture that clumsy 
machinery is incapable of creating. 
France-based design company 

Ventury are shaking up the interior 
design industry with their stunning 
creations.

From lamps to bar stools, 
Ventury’s pieces are all incredibly 
detailed and are made all the 
more impressive given the 
revolutionary way in which the 
furniture has been crafted.

Today, 3D printing is some way off 
widespread commercial use, current 
printers are selling for upwards of 
£500, so it has yet to reach its full 
potential. But once the technology 
has been refined and prices start to 
drop, the 3D printing revolution will 
be here, and here to stay.



www.modelmag.com.pk     67

3 Tiny House
   Movement
The Tiny House movement is one 

of the most striking phenomena 
that is set to overturn the way we 
think about interiors. Put simply, it is 
the movement whereby individuals 
are actively downsizing their living 
spaces, typically to under 400 square 
feet. The Tiny House movement has 
gripped America, and is partly in 
response to rising house prices but 
also thanks to a greater environmental 
awareness and willingness to reduce 
our carbon footprint.

Advocates of the movement are masters 
at living in well-planned and incredibly 
efficient living spaces. They argue that 
downsizing to such an extent forces 
you to appreciate experiences over 
possession,simplifying your life and your 
spending habits.
 
As the Tiny House movement 
continues to grow, so will the 
requirement for well-designed, 
expertly engineered interiors. In a 
tiny house, everything must have 
its use or – even better – everything 
should have many uses. Stairs that 
double up as storage units or kitchen 
tables that form a TV stand. 

When space is at a premium you 
can’t afford to be wasteful. With 
living costs still sky high, tiny 

houses may become the norm in 
a not-so-distant future.
 

4 Virtual Reality
Virtual reality has been the word 

on everyone’s lips this year. From 
glorifying gaming to helping with 
healthcare, VR is set to take center 
stage in many an industry over the 
next few years. Interior experts are 
particularly excited about its uses 
within their profession.

Imagine a designer walking their client 
through a room they have created, or 
explaining an architectural structure by 
actually being beside it. Imagine testing 
out hundreds of wallpaper designs, 
furniture pieces or flooring types at 
the click of a button. It’s no surprise 
that the interior design industry is 
welcoming VR as the start of a new, 
technological future.
 
On the downside, VR technology is still 
eye-wateringly expensive, and requires 
a very powerful computer to process. 

More accessible at the moment is VR’s 
younger cousin, Augmented Reality (AR). 
Where Virtual Reality simulates total 
immersion into a virtual world created 
entirely by software, Augmented Reality 
fuses the virtual world and the real world, 
often by overlaying virtual features on 
top of actual ones. AR requires much 
simpler technology than VR – you can 
download an app on your smartphone or 
tablet – and is consequently being used 
by designers and stylists today.

5 Sustainable
   Design
As consumers grow wary of the 

environmental and social mark 
they are leaving on the world, so 
the interest in sustainable design 
increases. Sustainable design has 
become a buzzword across a range of 
industries. From landscaping to beauty, 
the future for eco-friendly looks bright. 
For interiors where it used to have 
connotations of shabby chic; today 
eco-friendly design is entirely on trend. 
This trend looks set to grow as we 
consider the future of interior design.

Upcycling furniture, buying local 
and actively seeking energy-efficient 
materials are becoming increasingly 
common, says interior designer 
Georgia Gibson. Interiors with a 
conscience are most definitely cool.
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Reviving
HOCKEY IN
PAKISTAN

Hockey attained the status of 
the national sport on August 
2, 1948, when Pakistan 

defeated Belgium 2-1 in the 14th 
Olympic Games in London. The 
game of field hockey was played in 
every nook and corner of Pakistan 
and was tremendously popular in 
schools and colleges.

Pakistan Hockey Federation (PHF) was 
founded in 1948. The first president of PHF 
was Raja Ghazanfar Ali Khan, hailing from 
an influential family of Jalalpur Sharif. 
Ghazanfar was a career diplomat who 
served as Ambassador to Iran, Turkey, 
India and Italy.

Heavyweights like General Muhammad 
Musa, Air Marshal Nur Khan, Air Marshal 
Azim Daudputa, Air Chief Marshal Farooq 
Feroze Khan and General Aziz Khan served 
PHF as presidents. Brigadier MH Atif, Brigadier 
Hameedi, Col MudassarAsghar, Sardar Asif 
Hayat and Lt Col Zafar Ali Khan remained 
its secretaries.
It was during the second term of Nur Khan 
as PHF president and Brigadier Atif as 
secretary that Pakistan had their best days. 

Pakistan recorded 53 victories 
out of 84 matches, including 
World Cups, Olympic Games, 

Asian Games and Champion Trophies.
Though artificial turf was introduced in 1976 in 
Montreal Olympics, the powerful Pakistan hockey 
backed by able federations managed to retain respect in 
international hockey till 1995.

The decline of Pakistan hockey is a sad story 
that started from the turn of the century. And the 
deterioration continues to date.
The reigns of Tariq Kirmani, Zafarullah Khan 
Jamali, Qasim Zia, Akhtar Rasool and 
Brigadier Khalid S Khokhar supported 
by secretaries like Akhtar Ul Islam, Khalid 
Mehmood, Asif Bajwa, Mujahid Ali Rana 
and Shahbaz Ahmed failed to bring any 
significant improvement.
Pakistan hockey needs life-saving 

measures. With an incompetent hockey 
federation, incapacitated structure and 

only 36 synthetic turfs in the entire country 
and with minimal hockey activity in education 

institutions, the hockey lovers in the country are 
wishing for a miracle.

There is need for a positive and meaningful 
change in PHF to salvage Pakistan 

hockey from its present pathetic 
condition.

If we look at the large 
cosmopolitan cities 

of Pakistan it is alarming to note 
that, Karachi has only three hockey 
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activists in the form of Hanif Khan, 
Islahuddin and Zakir Syed. Lahore 
has only Dar academy. A few 
players are coached by Olympian 
Junaid Khan.

Hockey in Peshawar is managed 
by Zahid Shah only, whereas 
Rawalpindi district ceased 
producing hockey players after 
Nasir Naseer and PervaizKayani.

It is now only small cities like 
Gojra, Pir Mahal, Kasur, Khushab, 
Sargodha and RinalaKhurd that are 
keeping the hockey pulse ticking in 
the country.

Pakistan hockey is terribly ill, 
suffering from system’s syndromes 
with no heavyweights around to get 
the government to support PHF. 
It is our bad luck that our system 
has ignored competent people like 
TayabIkram, the CEO of AHF, 
who can extend a lot of support to 
Pakistan hockey system.

We need a very seasoned person 
to head PHF who could equal the 
weights of General Musa and Air 
Marshal Nur Khan. He should be 
a man of character and who should 
carry true love and passion for the 

game along with understanding of 
modern hockey.

He should have a team that could 
provide long, and short,term game 
development plans and that should 
have the capacity to execute them.

They will need a sizeable bailout 
package for development of hockey 
infrastructure and a formidable 
under-21 squad.

The immediate steps should 
include shifting of PHF secretariat 
from Lahore to Islamabad; and 
developing the capacity of entire 

technical staff, including coaches, 
referees and physical trainers.
The PHF needs private public 
partnerships and corporate support 
to generate required finances. 
It needs to take hockey back to 
education institutions with the 
support of HEC and Inter Board 
Committees. The existing hockey 
clubs need scrutiny and financial 
and technical support. Initiating a 
hockey league without establishing 
a potent hockey nursery and a 
pathway for players may not prove 
very fruitful.

The challenges are daunting, yet 

not insurmountable. The first step 
would, however, be the placement 
of a sound and professional hockey 
federation with a competent and 
dynamic leader at its top.Pakistan 
needs to:

1. Improve fitness 
level of all of its 
players.

2.  Reorganize 
domestic hockey.

3.  Organize long-
duration training 
camps at hilly 
stations.

“If we do that, 
Pakistan will soon 
be able to find the 
winning touch.

Islahud Din Ex Captain lamented 
the fact that Pakistan were currently 
ranked 11th in the world. “It means 
from the first we are now the 
worst,” he added.

Pakistan won the Olympic title for 
the first time in Rome in 1960.
 
They regained the title in 1968 at 
Mexico City Olympic Games.

They next won the Olympic gold at 
Los Angles Games in 1984.

Pakistan also won four World Cup 
tournaments: first in Braselton, 
Spain, in 1971; seven years later 
in Buenos Aires, Argentina; in 
1982, in Bombay (now Mumbai); 
and in 1994, in Sydney, beating the 
Netherlands in the penalty shootout 
4-3.
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 Islahud Din had the unique honor 
of leading Pakistan to three major 
victories in a row in one year 
(1978): World Cup in Argentina, 
Champions Trophy in Pakistan and 
Asian Games in Thailand.

He led the team to 43 wins in 45 
matches, a unique achievement. 
Islah, who is currently running an 
academy in Karachi, scored 117 
goals in 130 international matches.
“We are catching them young,” he 
said, adding:

The youngsters were learning 
fast the Asian-style techniques of 
dribbling, dodging and wrist work.
Islah pointed out that the low 
fitness level was the major cause 
of Pakistan’s failures in recent 
years. Our players have not been 
100 percent fit. They have been 70 
percent fit in terms of international 
requirement of fitness.

THE DOMESTIC
HOCKEY NEEDS TO BE

IMPROVED;
ELABORATING THE 

CLUB-LEVEL CONTESTS 
SHOULD BE MADE MORE 

COMPETITIVE AND 
STUDENTS OF SCHOOLS, 

COLLEGES AND 
UNIVERSITIES SHOULD 

BE GIVEN INCENTIVES TO 
PLAY HOCKEY.

It is very easy to start blaming the 
individuals running the hockey 
federation for Pakistan’s predicament 
but there are many reasons for the 
game’s decline. The behavior of the 
past governments towards the national 
sport tops that list.

Financial issues have always dogged 
the national federation and with 
the passage of time it demanded 
an increase in funding from the 
government which I think is logical 
considering how elite sports bodies 
function throughout the world and 
the economics behind it.

But you will be surprised to hear 
that the Pakistan Hockey Federation 
(PHF) does not even own a single 
stadium, let alone generate enough 
revenue to support itself.

At the end of the day, like so 
many other national sports bodies 
around the world, it has to sustain 
itself. And that can only come if 
competent people are in place.

“WE ARE
ENCOURAGING
THE BOYS OF
EIGHT YEARS

OF AGE TO START
SWINGING HOCKEY

STICK AT
OUR ACADEMY
WITH SPECIAL
EMPHASIS ON

PHYSICAL FITNESS.”
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